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Off  to  a  flyins  start 


We 


TT  E*VE  all  returned 
from  an  interesting,  informative  convention.  Added 
to  the  knowledge  about  canning  which  each  of  us  has, 
the  ideas  and  methods  picked  up  from  other  success¬ 
ful  canners  have  contributed  a  new  outlook  on  this 
rapidly  developing  industry  of  ours. 

•  Now  for  1930.  We*re  off  to  a 
flying  start  for  a  truly  record  year.  Put  into  practice, 
what  all  of  us  saw  and  heard  and  learned  can  have  but 
one  result— even  better  quality  in  the  can,  bigger  sales, 
greater  prosperity  than  ever  in  the  past. 

#  And,  for  our  part,  Canco  looks  forward  to  the 
privilege  of  again  serving  its  old  friends,  of  winning 
new  ones— of  giving  even  greater  helpfulness  to  aid  in 
making  the  new  year  a  successful  year  for  every  canner. 


AMERICAN  CAN  COMPANY 
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Ask  for  our  Superior  Line  for  your  Fancy  Grade. 

StecKer  LitKogreLphdc  Co. 

Roclvester,  N.'VT 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  ^ 

TS^baltimor^ 


WEIRTON.W.VA 
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AVARS 
Latest  Model 
New  Perfection 
PEA  and  BEAN 
FILLER 

Only  Filler  on  market  with  slow¬ 
ly  revolving  Hopper. 

Hopper  revolves  slowly  in  op¬ 
posite  direction  from  the  way  fill¬ 
ing  pockets  revolve  insuring  ab¬ 
solute  uniform  fill. 

No  Can  No  Fill  attachment  that 
works  perfectly. 

Fills  all  grades,  even  small  sticky 
peas  without  any  variation  in 
the  fill. 

For  WHOLE  GRAIN  CORN  and 
HOMINY  as  well  as  Beans. 

WHAT  USERS  SAY 


Finger  Region  ^IJew  York  State 

/^uAa,  the  Gem  offhem  all  ^  . 

Finger  Lakes  Canning  Company 

INCOnrORATBD 

Packers  of  Quality  Canned  Foods 


S.  K.  FARRAR.  Pm.  Mct. 

H.  C  OVENSHIRK.Vic«  PfM. 

H.  M.  BROWN.  S*cy  Tm*. 


WE  SPSaALIZE  IN  NO.  W  CANS 

PENN  VAN.  N.  Y. 


Hovember  19,  1928 

Ayaxs  Itachlne  Company, 

Salem,  N.  J. 

Dear  Ur.  Butcher: 

We  wish  to  acknowledge  receipt  of  your  letter  of 
the  15th  In  reference  to  two  Hew  Perfection  Pea  Filling 
Uaohlnes  which  we  purchased  from  you  during  1928.  We 
were  very  well  pleasdd  with  the  operation  of  both  of 
these  fillers  and  found  them  to  be  as  efficient  and  as 
accurate  on  the  fill  as  any  machine  we  have  ever  \ised. 

Tours  very  truly. 


riHaZR  LAKES  CAXRlia  00.  IHC. 


AVARS  MACHINE  COMPANY, 


Manufacturers  of 

Pea  and  Bean  Fillers 
Tomato  Trimmer,  Corer 
and  Scalder 
Tomato  Washer 
Hot  Water  Exhauster 
Cooker 

Rotary  Syrupers 
Corn  and  Milk  Shaker 
Liquid  Plunger  Fillers 
Beet  Topper 
Beet  Grader 
Beet  Splitter 
Beet  Ouarterer 
Beet  Sheer 
Process  Clock 
Can  Sterilizer 
Can  Cleaner 
Angle  Hanger 
Friction  Clutch 

Salem,  New  Jersey 
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Real  Arti^  make  our  label  designs.  ArtiSlic 
labels  that  ^and  out  on  the  shelves  please  the 
dealers  and  help  sales.  Let  us  show  you  what  we  mean  by  artiHic  labels. 
“U.  S.”  Labels  speed  up  produdlion  because  they  work  right  on  auto^ 
matic  labelers.  brand  names 

It  is  unsafe  to  adopt  a  new  brand  without  first  making  a  thorough  investigation  to  ascertain  whether  or  not  the 
name  is  already  in  use. 

We  maintain  at  our  Cincinnati  factory  a  Bureau  of  Trade  Marks  where  information  regarding  brand  names — 
both  registered  and  unregistered — may  be  had  without  charge. 

The  United  States  Printing  &  Lithograph  Ch 


CINCINNATI  BROOKLYN 

55  Beech  St.  98  N.  3rd  St. 

€€L€R  PRINTINC  RE 


BALTIMORE 
439  Cross  St. 
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Lemdreth  Garden  Seeds 


Spot  or  1929  Crop  Seeds 
WE  OFFER 


Peas 

Okra 

Cabbage 

Cucumber 

Com 

Tomato 

Spinach 

Snap  Beans 

Beet 

Squash 

Pumpkin 

Cauliflower 

or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1930  CROP  SEEDS 

When  ready  to  place  your  Contract  order  lor  delivery  after 
1930  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 45tb  year  in  the  business. 

BUSINESS  ESTABUSHED  1784 
145  years  in  the  Seed  Business 

D.  LANDRETH  SEED  COMPANY  BRISTOL,  PENNSYLVANIA 


January  27,  1930 
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SALT  LAKC  CITY 


HAMluTOV,  ONTO..  CANADA 


1928  Model  Vbier 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Patanted  March  IS.  1928 

(REEVES  Transiiuss'uui) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 


Green  Bean  Gradera 
Green  Bean  Cleanera 
Conveyora 


K.  K.  ROBINS  &  COMPANY.  INC. 
Baltimore,  Md. 


MANUFACTURERS  OF  a  x/ 

Green  Pea  Vtnera 

Can  Marhera  Green  Pea  Feedera 

Lift  Trucka  Green  Bean  Snippera 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  A  MCH.  CO..  Ltd. 

Oedea.  Utah  Hamilton.  Ontario 


^FRED  H.KNAPP  CORPORATION 

CENERAL  OFFICE  AND  FACTORY 

RIDGEWOOD,  NEW  JERSEY 


They  Make  More  Money! 


Canners  using  modern  type  Knapp 
Labeling  Machines  are  making 
more  money  because  they  produce 
Better  Labeling  at  the  Lowest 
Costs. 


Knapp  Case  Packers  are  further  re¬ 
ducing  operating  costs,  plus  elimin¬ 
ating  scratched  and  soiled  labels. 


COKE 


January  27,  1930 


A 

National 


We  are  producing  a  superior 

quality  of  CoKE  Tin  Plates  t1-  AMtwtjVLijS^— ^ 

specidly  adapted  to  the  require-  ^ 

mentsofthecanningandpacking  | 

industry.  Demand  American  '  ""i..*«  iai  ijJilSg? 

Cokes — the  best  obtainable. 

We  manufacture  a  complete  line  of  Sheet 
and  Tin  Mill  Products — Black  Sbeacs,  Gal- 
ranized  Sheets,  Tin  and  Teme  Plates,  Etc.  "  ' 

AMERICAN  SHEET  ANDTIN  PLATE  COMPANY,  Pitt8b«r<h.r.. 

SUBSIDIARY  OF  UNITED  STATES  STEEL  CORPORATION 

District  sales  Offices*.  Chicago.  Cincinnati  .  _ 

^^er,  Detroit,  New  Orleans,  New  York 

Pacific  Coast  Distributors :  United  States  Steel 

Products  Company,  San  Francisco,  Los  },/A|^.-,.^}J^||^^^HB 

Angeles,  Portland,  Settle,  Honolulu  u 


Service 


Localized 


This  is  one  of  the  big  advan¬ 
tages  to  you  in  the  H  &  D 
organization  with  its  nine  box  making  plants 
in  the  canning  belt.  One  of  these  plants  is 
near  you,  ready  to  furnish  prompt  and  complete 
service  on  your  requirements  in  corrugated  fibre 
shipping  boxes. 

Write  for  price  list  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 

HINDE  Si  DAUCH  SHIPPING  BOXES 


Livingston's  TRUE  BLUE 

Tomato 

Seeds 

Can’t  be  beat  for  quality.  Are  grown  for  seed 
purposes  only— are  not  a  by-product.  We  are 
selling  seed,  of  our  own  growing,  of  high  ger¬ 
mination,  Marglobe  and  Norton,  wilt  resistant, 
Livingston’s  Stone,  Paragon,  Favorite,  Greater 
Baltimore  and  many  other  varieties,  for  pre¬ 
sent  orders,  at  lower  prices  than  for  many 
years.  It  will  pay  to  write  us  stating  quantity 
needed  before  buying  elsewhere.  Pages  61 
to!  65,  in  our  1930  Seed  Annual  describe  all  of 
above  and  many  other  sorts.  Illustrates  a 
number,  of  leading  varieties.  It’s  yours  for 
the -asking. 

Please  mention  The  Canning  Trade  when  writing. 

.  The  Livingston  Seed  Co. 

Famous  for  Tomatoes  since  1870 

32-36  E.  Spring  St.,  Columbus,  Ohio 
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Robins  -  Beckett  Can  Cleaner 


CLEANS 


All  Steel  Construction 

A.  K.  Robins' '&  Co.,  Inc. 

Lombard  &  Concord  Sts. 
Baltimore,  Md. 

Write  For  Catalog 


Are  You  Losing  Money 
By  Using  Field  Crates? 


VVe  do  not  know  of  a 'single 
canner  who  has  used  the  % 
field  Hamper  who  has  changed 
back  to  crates. 


Our  long  list  of  pleased  custom¬ 
ers  is  our  best  salesman. 


%  Field  Hemper 


Planters  Mfg.  Co.,  Inc. 

Portsmouth,  Va. 


HUSKER 


Built  and  guaranteed  by 
Fay  &  Scott 


Quality  Has  No  Substitute** 

THE  UNITED  COMPANY 


CONTINENTAL  TRUST  BUILDING 


BALTIMORE 


MARYLAND 


773  E.  MARKISON  AVENUE 


THOM.  A.  3GOTT  MAN»Qei»  or  TMC  I.IQUIOATCet  GEnT 

V  CMISHO^.M•»COTT  CO.  J 


AMSGAN 


CERTIFIED 


Sealing  Fluid 


The  Golden  Band 


Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound — and 
be  safe. 


THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


The  Morral  Corn  Cutting  Machine 

None  Better,  Fatter,  or  More  Durable 


Morral  Brothers 

Morral,  Ohio 


EPntented 


The  half  tone  cut  shows  the 
Morral  Corn  Cutter  arranged 
for  cutting  main  style  corn. 


We  are  now  building  this 
cutter  with  attachments  for 
cutting  Whole  Grain  Corn. 
The  Whole  Grain  Corn 
Cutter  was  installed  in  several 
factories  the  past  canning  sea¬ 
son  and  gave  fine  satisfaction. 


It  will  pay  you  to  write  for 
prices,  list  of  users  and  other 
information. 


Some 

New 

Wrinkles 

in  String  Bean  Cutters  were 
shown  on  the  MONITOR  at 
Chicago. 

They  make  the  best  cutter  yet  made 
still  better. 


Canadian  Plant 
HUNTLEY  MFG.  CO..  Ltd. 
Tillsonburg,  Ont. 


HUNTLEY  MFC.  CO. 

P.  O.  Drawer  2S  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 


SPECIAL  AGENTS 
A.  K.  Robins  &.  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &  Engineering  Co. 

669  Howard  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 
Salt  Lake  City,  Utah 


Manufacturers 
Corn  Husking'  Machines 
Com  Cutting  Machines 
For  Maine  Style  Corn 
Whole  Grain  Corn  Cutters 
Iiaheling  Machines 
And  other  Machinery 


Continental  is  one  of  the  largest 
manufacturers  of  tin 
cans  in  the  world.  Within 
the  scope  of  its  manufac¬ 
ture  are  cans  in  a  variety 
of  shapes,  sizes  and 
styles,  to  meet  every 
packaging  need  . . .  with 
some  available  only 
from  Continental. 


Continental  Can  Company  Inc 

Executive  Offices:  NEW  YORK:  100  East  42nd  Street  CHICAGO;  111  West  Washington  Street 
SAN  FRANCISCO :  155  Montgomery  Street 


CHICAGO 

BALTIMORE 

DETROIT 

ALBANY,  GA. 

DALLAS 

CINCINNATI 

OAKLAND 

JERSEY  CITY 

SAN  FRANCISCO 

E.  ST.  LOUIS 

WHEELING 

NEW  ORLEANS 

LOS  ANGELES 

SYRACUSE 

DENVER 

PASSAIC 

ROANOKE 

CLEARING 

NASHVILLE 

SEATTLE 

SAN  JOSE 

BOSTON 

CANONSBURG 

HURLOCK,  MD. 

BEDFORD,  VA. 

KANSAS  CITY,  MO. 

HAVANA, CUBA 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
second  year. 

Entered  at  Postoffice,  Baltimore,  Md., 


as  second-class  matter. 

TERMS  OP  SUBSCRIPTION 
One  Year  _  _  .  _  $3.00 

Canada  -----  $4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 
Advertising  Rates 
Upon  application. 


PUBLISHED  every  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 
manager  and  editor 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 
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EDITORIALS 


Frozen  goods — Our  readers  must  have  noted 
with  more  or  less  alarm  the  growing  references  to 
frozen  packed  foods,  and  the  predictions  that  this 
new  form  of  foods  would  supplant  many  others,  not¬ 
ably  canned  foods.  We  do  not  share  in  this  fear,  even 
in  the  least.  As  a  nation  we  are  given  to  the  practice 
of  rushing  off  with  every  new  thought  as  if  a  new 
world  had  been  discovered  and  all  old  ones  should  be 
discarded.  Older  and  more  experienced  nations  long 
ago  learned  that  it  was  well  to  give  Time  an  oppor¬ 
tunity  to  work  upon  new  thoughts  and  discoveries, 
because  those  older  and  wiser  nations  found  that  when 
they  did  that  they  were  saved  many  a  sad  disappoint¬ 
ment,  and  above  all  “saved  their  faces”  in  that  they  did 
not  have  to  eat  their  vaunted  words,  through  the 
failure  of  their  new  found  ideas.  But  that  sort  of  safe 
and  sane  action  does  not  suit  America,  and  especially 
not  this  present  generation.  Give  them  a  new  idea — 
any  idea — and,'  like  a  puppy  with  a  rag,  they  run  about 
waiving  it  in  the  faces  of  all  they  meet,  supremely 
happy  in  their  new  discovery,  their  new  plaything. 
And  this  sort  of  action  is  not  confined  to  this  new 
method  of  freezing  fresh  fruits  and  vegetables  in  small 
containers  about  which  we  have  been  hearing  so  much. 
You  can  find  plenty  of  evidence  of  it  in  the  canning  of 
fruits  and  vegetables,  especially  with  reference  to  some 
of  the  new  “wrinkles”  they  are  trying  in  this  old  and 
tried  profession,  without  knowing  exactly  where  they 
are  going.  It  is  to  the  credit  of  the  industry  that  they 
are  trying  these  new  ways  and  means.  It  shows  evi¬ 
dence  of  virility  and  promise  of  growth,  and  ultimately 
great  things  may  come  out  of  it.  They  are  venturing 
out  on  voyages  that  will  take  them  they  know  not 
where,  but  like  Columbus,  they  have  faith,  intend  to 
work  hard,  and  they  will  terminate  their  attempts  in 
new  discoveries  that  will  be,  relatively,  as  beneficial 
to  the  canned  foods  industry,  as  was  the  discovery  of 
America  to  the  universe.  For  they  will  produce  better 
foods,  of  more  natural  taste  and  more  attractive  to  the 
human  eye  and  nalate,  and  that  means  progress.  And 
we  mean  canned  foods,  not  frozen  foods. 


They  are  trying  now  to  first  cook  the  corn  and  then 
can  it;  to  can  peas  and  beans  and  other  vegetables 
without  the  superabundance  of  water,  and  also  after 
first  cooking,  or  as  they  call  it,  blanching  it.  Their 
steps  are  faltering  and  uncertain  as  yet,  and  they  seem 
to  lack  the  nerve  to  go  the  whole  way  in  this  pre¬ 
cooking  (it  would  be  more  correct  to  say  “first  properly 
cooking”)  the  product,  but  they  will  come  to  that  as 
they  absolutely  must.  And  then  they  will  learn  that 
having  cooked  it  in  a  condition  fit  to  eat  (before  can¬ 
ning)  they  must  get  it  into  the  cans  while  it  is  “boil¬ 
ing  hot,”  hot  enough  to  produce  the  needed  vacuum  in 
the  can  before  sealing.  And  that  can  be  done,  and 
must  be  done,  because  no  warmed-over  food  is  ever  as 
good  as  the  freshly  cooked.  They  will  master  that  se¬ 
cret,  and  when  they  do  they  will  supply  the  market  with 
whole  grain  corn  that  is  every  bit  as  tender,  delicious, 
sweet  and  juicy  as  the  same  kind  of  com  cut  from  a 
freshly  cooked  roasting  ear  in  mid  season.  And  they 
will  serve  to  the  public  fresh  peas,  with  all  their  color, 
sweetness  and  tenderness,  with  only  a  trace  of  moisture 
in  the  can,  to  convey  the  salt,  instead  of  washing  out  in 
the  blanch  the  delicate,  color,  flavor  and  tenderness  of 
this  finest  of  vegetables,  and  washing  these  requisites 
down  the  sewer,  as  they  do.  And  when  they  serve  cans 
of  asparagus,  first  cooked  in  a  steam  box,  like  an  ex¬ 
haust  box,  with  not  a  drop  of  water  touching  it  after 
its  first  washing  and  chilling  in  preparation,  serving  it 
in  cans  without  any  “brine,”  then  you  will  have  a  prod¬ 
uct  that  is  so  delicious  that  the  canners  will  not  be  able 
to  pack  enough.  These  are  radical  changes  in  the 
methods  of  canning,  and  there  are  a  number  of  canners 
now  striving  along  the  road  to  this  goal,  and  they  will 
reach  it.  No  refinement  of  the  art  of  freezing  will  ever 
reach  the  perfection  of  such  canned  foods,  because — 
and  here  is  the  rub — the  frozen  products  must  be  ex¬ 
pertly  handled  by  the  consumers  to  get  the  best  results, 
even  after  those  products  have  been  expertly  handled 
from  the  first  freezing  plant,  through  the  ramifications 
of  merchandising,  to  the  said  consumer’s  table.  And 
you  cannot  educate  the  people  to  be  experts  in  handling 
frozen  products.  It  is  too  big  a  job. 

We  expect  to  see  this  effort  at  frozen  products  help 
eanned  foods  materially.  Canned  foods  are  prized  by 
the  knowing  not  only  because  they  are  canned  along- 
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side  of  the  fields  in  which  they  are  grown,  and  while  at 
their  very  freshest  moment,  but  also  because  these 
knowing  ones  realize  that  every  possible  source  of  con¬ 
tamination  is  not  only  avoided,  but  rendered  innocuous 
by  the  sterilizing  process  through  which  all  canned 
foods  must  pass.  Until  the  freezing  process  ^n  be 
proved  to  the  satisfaction  of  the  consuming  public  that 
all  dansrers  from  botulinus  and  other  diseases  which  are 
inherent  in  the  products  are  rendered  impossible  as  in 
cannino^,  the  canners  have  little  to  fear  from  this  new 
approach. 

Canned  foods  are  orrowino^  better  and  better,  outdis¬ 
tancing  the  so-called  fresh  fruits  and  vegetables  and 
all  other  competitors,  and  it  must  prove  a  forrnidable 
task  to  ever  overtake  them,  because  the  principle  of 
canning  is  right. 

Frozen  packers — ^Is  it  a  mere  coincidence  that 
the  canners  who  have  to  sizzle  over  steaming 
kettles  in  the  midsummer  heat,  while  other  mor¬ 
tals  seek  the  cool  of  the  seaside  or  mountain,  are  al¬ 
most  always  met  with  the  winter’s  severest  cold  when 
they  assemble  at  their  annual  convention,  the  play  time 
of  these  canners  ?  Chicago  loosed  her  worst  in  cold  dur¬ 
ing  the  week.  The  canners  reached  the  great  Stevens 
Hotel  with  the  thermometer  showing  15  below  zero, 
if  the  Government  reports  may  be  accepted  as  accurate, 
and  then,  as  if  angered  that  their  prey  escaped  into  the 
warm  portals  of  that  great  caravansary,  those  howling 
winds  and  below  zero  cold  weather  hovered  on  the  out¬ 
side  to  nip  anyone  venturesome  enough  to  come  out. 
That  wag  was  right  who  said  th^t  if  ever  the  annual 
convention  decided  to  meet  in  his  Satanic  Majesty’s  do¬ 
mains  it  would  be  the  time  when  hell  froze  over. 

^  MRS.  EDWARD  S.  JUDGE  DEAD 

Mrs.  Edward  S.  Judge,  widow  of  the  founder  of 
The  Canning  Trade,  and  mother  of  the  present 
Editor,  died  at  her  home  in  Baltimore  on  Monday 
morning,  January  20th,  1930. 

Daughter  of  a  Union  naval  officer,  she  married  in 
Philadelphia  a  staunch  Conferedate,  and  with  him 
adopted  the  Southern  spirit  throughout  the  balance  of 
her  life.  And  similarly,  when  he  founded  this  journal 
to  espouse  the  cause  of  canned  foods,  she  inte;*ested 
herself  and  never  failed  to  read  each  issue  and  to  follow 
the  fortunes  of  the  canned  foods  industry. 

Her  frail  body  housed  a  robust  constitution,  and  she 
lived  to  be  the  last  of  her  generation.  She  was  keenly 
alive  to  the  troubles  and  sorrows  of  her  friends  and  rel¬ 
atives,  but  never  permitted  herself  to  worry  over  trifles 
— an  unbeatable  philosophy.  She  enjoyed  her  full 
share  of  life;  her  passing  away  leaves  us  sad,  but  we 
have  been  favored  above  the  average,  for  Heaven 
loaned  us  one  of  its  finest  spirits,  to  be  with  us  for 
nearlv  eighty  years,  and  now  has  called  her  back. 

FOURTH  OF  WORLD’S  TIN  GOES  INTO  CANS 
45,000  Tons  of  Tin  Are  Used  Once  and  Thrown  Away 

Tin  cans  in  1929  consumed  more  than  one-fourth 
of  the  world’s  supply  of  tin,  and  the  proportion 
will  be  higher  this  year,  according  to  figures  com¬ 
piled  by  British  producers.  Eight  billion  cans  were 
manufactured  in  1929  and  45,000  tons  of  pure  tin  were 


used.  The  great  increases  in  food  canning  throughout 
the  world  will  boost  these  figures  to  new  heights  in  the 
next  few  years. 

A  tin  can  starts  its  life  as  an  oblong  lump  of  iron 
about  half  an  inch  thick.  This  is  put  into  a  furnace  and 
afterwards  rolled  into  a  thin  sheet.  The  sheet  is  folded 
in  halves  and  then  consigned  to  the  flames  again.  The 
folding  and  rolling  process  is  repeated  until  the  block  of 
iron  is  converted  into  sixten  sheets  of  plate  stuck  to¬ 
gether. 

The  sheets  are  separated  and  then  dipped  by  the 
thousand  into  a  sulphuric  acid  bath.  Next  they  are 
plunged  into  molten  tin  and  emerge  a  beautiful  silver 
color.  A  high  polish  is  given  to  the  silver  color  by  rol¬ 
lers  covered  with  sheep  skin.  Every  sheet  is  then  ex¬ 
amined  for  defects,  and  if  it  is  perfect  it  passes  into  the 
automatic  machine,  which  turns  out  tin  cans  at  a  tre¬ 
mendous  rate.  Forty-five  thousand  tons  of  tin,  valued 
at  about  850  a  ton  at  present  prices,  thus  start  on  the 
way  to  the  scrap  heap,  for  a  can,  once  used,  has  served 
its  useful  purpose. 

A  CHANGE  IN  STANDARD  BRANDS,  INC. 

ANNOUNCEMENT  has  been  made  by  Joseph  Wil- 
shire.  President  of  Standard  Brands,  Inc.,  of  the 
^resignation  of  Donald  K.  David  as  Vice-Presi¬ 
dent.  Mr.  Wilshire  also  stated  that  Mr.  David  would 
remain  on  the  Board  of  Directors  of  that  company. 

Mr.  David  has  been  elected  chairman  of  the  Execu¬ 
tive  Committee  of  the  American  Maize-Products  Co., 
and  it  is  understood  will  continue  with  the  interests  of 
William  Zaigler,  Jr.,  as  First  Vice-President  of  the 
Great  Island  Corporation. 

Mr.  David’s  resignation  will  be  effective  at  the  time 
of  the  consolidation  of  the  offices  of  Standard  Brands, 
Inc.,  in  their  new  quarters  in  the  Fuller  Building  the 
end  of  January. 

A.  E.  CODDINGTON  JOINS  LADOGA  CANNING  CO. 

IT  is  with  pleasure  that  we  announce  to  the  trade 
that  Mr.  A.  E.  Coddington  is  now  associated  with 
our  company  in  the  capacity  of  sales  -manager.  Mr. 
Coddington  has  been  identified  with  the  canned  foods 
business  in  this  country  for  nearly  twenty  years,  being 
a  former  partner  in  Harry  C.  Gilbert  Co.,  which  firm 
later  became  the  Coddington  Brokerage  Company,  of 
Indianapolis. 

We  have  for  some  time  needed  the  assistance  of  a 
man  such  as  Mr.  Coddington  to  take  charge  of  our  sell¬ 
ing  work  in  the  wide  field  where  our  goods  are  being 
sold,  and  feel  that  his  wide  acquaintance  amongst  the 
buyers  and  brokers  of  this  country  will  be  of  great  help 
to  us.  LADOGA  CANNING  COMPANY. 
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Two 
of  Our 


New  Machines 
For  1930 


BERLIN  CHAPMAN  CO.,  Berlin,  Wis. 

APM 

'0canning\# 


WCANNING^  MACHINERY 

J!  Single  Unit  orJ!  Complete  Canning  Plant 


COLOSSUS  PEA  GRADER 

Engineering  Service 

Berlin  Chapman  Engineers  have  probably  laid  out  more  pea  plants  than 
any  other  set  of  engineers  in  the  United  States,  in  the  last  8  years.  They 
are  at  your  service  as  well  as  the  Berlin  Chapman  equipment  of  which 
there  is  a  machine  for  every  operation  in  a  pea  plant  as  well  as  in  most 
other  canning  plants. 


Bei 


Berlin  Chapman 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discrission  of  sales  questions  of 
every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned  foods; 
therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales  depends  your 
profits.  Improvement  in  selling  methods  must  result  in  better  profits. 

Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will  be  kept  hidden. 
QUESTIONS  INVITED,  AND  YOUR  OPINIONS  WELCOMED. 


A  canner  said  the  other  day:  buying  of  a  fellow  who  knows  so  much  about  how 


“It  is  all  very  well  for  you  to  write  your  articles  alwut  the 
theory  of  selling,  but  1  am  up  against  something  different. 
In  a  market  near  home  I  am  very  anxious  to  interest  a  large 
distributor  in  my  line  and  he  is  absolutely  loyal  to  the  pack¬ 
ers  selling  him  at  present.  I  have  about  as  much  chance  of 
selling  him  as  a  wholesaler  has  of  buying  good,  standard 
com,  now  at  80  cents,  for  ‘immediate  shipment.’  How  do 
you  figure  I  am  going  to  sell  him?” 

Well,  your  problem  is  not  easy  to  solve.  Maybe  it 
can’t  be  solved  all  at  once,  but  when  faced  with  such  a 
situation  I  often  think  of  an  old  friend  who  was  a 
wholesale  grocery  salesman  for  years.  He  said  he 
feared  only  one  competitor.  My  friend  sold  a  great  deal 
of  coffee.  Each  week,  or  once  in  two  weeks,  or  regu¬ 
larly  at  certain  periods,  he  could  approach  his  retail 
customers  and  say:  “Well,  George,”  or  Jim,  or  what¬ 
ever  the  name  happened  to  be,  “I’ll  put  you  down  for  a 
bag  of  coffee.”  “No,  I  guess  not.  I’ve  got  coffee  enough 
to  run  me  a  while.”  Then  he  would  attempt  to  make 
his  sale  at  the  end  of  the  next  period,  and  his  customer 
would  put  him  off  again. 

Then  he  knew  his  dreaded  competitor  had  stolen  an¬ 
other  customer.  You  see,  my  friend  sold  a  coffee  that 
cost  his  firm  18  cents  a  pound  and  he  sold  it  for  19  cents 
a  pound. 

His  business  rival  could  not  buy  coffee  any  cheaper, 
and  he  certainly  would  not  sell  it  at  cost. 

Here  is  his  angle  of  sales  approach.  He  would  com¬ 
pliment  his  prospective  customer  on  the  coffee  he  was 
using  and  inquire  the  price  being  paid  for  it. 

He  would  quickly  learn  this,  and  then  start  his  sales 
talk. 

“Well,  George,”  he’d  say,  “that’s  a  good  coffee  for  19 
cents,  but  I  want  you  to  try  my  coffee.  Of  course,  I 
have  to  get  a  little  more  for  mine,  say  about  22  cents, 
but  it’s  better  coffee,  much  better  coffee,  and  really 
worth  more  than  the  difference  in  price  indicated.” 

Result,  a  new  customer,  and  more  hard  selling  for 
my  friend  before  the  account  was  regained,  if  it  was 
ever  recovered.  As  a  sales  approach  you  can’t  beat  the 
argument.  And  notice  how  carefully  it  was  put. 

You  see,  this  successful  salesman  first  of  all  compli¬ 
ments  his  prospective  customer  on  his  good  judgment 
in  buying  such  a  good  coffee.  No  chance  for  any  argu¬ 
ment  there. 

He  then  went  on  to  paint  in  rosy  colors  the  increased 
trade  to  be  gained  if  customers  of  the  retailer  began  to 
recognize  this  particular  store  as  headquarters  for  a 
better  coffee. 

The  result  was,  and  still  is,  comparatively  easy.  Get 
under  a  buyer’s  skin,  make  him  feel  that  he  is  doing  all 
right  in  his  job,  and  you  can’t  help  but  make  him  feel 
too  that  he  is  not  apt  to  make  many  serious  mistakes 


splendidly  he  is  succeeding. 

And  by  presenting  “the  better  quality”  argument  as 
a  reason  for  the  purchase  of  your  offerings  you  are  tak¬ 
ing  no  chances  of  talking  yourself  out  of  possible 
profits  from  the  sale  and  connection.  Remember,  “the 
memory  of  quality  lingers  long  after  price  is  forgot¬ 
ten.” 

Almost  in  the  same  mail  being  opened  when  the  re¬ 
mark  quoted  earlier  in  this  article  was  made  came  the 
following  statement  and  query: 

“I  have  been  calling  on  a  big  buyer  for  over  three  years. 
Every  single  solitary  time  I  have  seen  him,  which  has  been 
about  two  or  three  times  a  year,  he  starts  an  argument.  If 
he  does  not  think  of  something  about  which  he  can'ride  me. 
he  picks  on  whoever  may  be  with  me.  How  would  you 
handle  such  a  fellow?” 

The  best  handling  of  a  buyer  of  this  type,  and  we  all 
recognize  him,  is  first  of  all  through  understanding 
him. 

Nine  chances  out  of  ten  he  has  been  trained  to  do 
this  very  thing.  Some  responsible  executives  are  very 
strongly  of  the  opinion  that  a  courteous  buyer  is  most 
readily  imposed  on.  As  a  result,  they  insist  that  their 
buyers  cultivate  a  hard-boiled  attitude  for  their  sup¬ 
posed  protection. 

When  you  meet  such  a  “tough  guy,”  remember  that 
it  takes  two  make  a  quarrel. 

Grin  when  your  buyer  is  the  most  vindictive,  grin 
when  he  runs  down  your  product  even,  stand  for  any¬ 
thing  except  actual  insult  and  physical  abuse. 

If  you  stand  there,  figuratively  shaking  in  your 
shoe,  under  his  hide  he  will  feel  sorry  for  you  and  re¬ 
lent  and  unbend.  Then  you  can  get  in  your  best  licks 
at  selling  him. 

Remember  the  old  adage,  “A  poor  man  can’t  afford 
to  get  mad.”  And  as  a  seller,  even  with  thousands  in 
the  bank  and  millions  behind  you,  you  are  still  a  poor 
man  if  you  don’t  get  the  order  you  went  after.  Aside 
from  the  “stand  and  take  it”  attitude  suggested,  there 
are  other  angles  from  which  you  can  sometimes  secure 
the  order  before  the  buyer  is  conscious  you  are  going  to 
land  him. 

If  you  are  robust  and  hearty,  if  you  have  a  deep  bass 
voice  and  a  commanding  presence,  you  can  sometimes 
beat  your  customer  to  the  argument  and  start  one  your¬ 
self.  Probably  ten  per  cent  of  sellers  are  capable  of 
doing  this  and  getting  away  with  it  with  the  type  of 
buyer  we  have  under  discussion. 

The  other  90  per  cent  will  do  much  better  to  remem¬ 
ber  that  you  can  catch  more  flies  with  molasses  than 
you  can  with  vinegar.  In  other  words,  hand  the  buyer 
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THE  ACE 


A  New  Amsco  Closing  Machine 


Amsco- Ace  is  a  notable  achievement  in  modern  closing  machine  con¬ 
struction,  surpassing  any  single  head  closing  machine  ever  built. 


Amsco -Ace  has  four  seaming  rollers  (2 
first  and  2  second  operation)  insuring  perfect 
seams;  simplified  mechanism  throughout,  includ¬ 
ing  new  type  turret  mechanism  requiring  no  brakes 
or  ratchets,  new  type  cover  feed  also  requiring 
no  brake,  more  convenient  control  and  lubrica¬ 


tion  than  any  other  seamer  of  its  type.  Amsco- 
Ace  is  fast — 85  cans  per  minute;  non-spill;  has 
automatic  “no  can-no  cover”  and  “no  cover-no 
can”  controls;  a  low  feed  table  to  correspond 
with  height  of  filling  machines  and  is  unusually 
compact,  quiet  and  smooth  running. 


Write  us  today  for  full  particulars 

THE  MAX  AMS  MACHINE  COMPANY 

Originators  of  ths  Sanitary  Can  ~  Pioneer  Builders  of  Sanitary  Can  Machinery 

101  Park  Avenue  NEW  YORK,  N.  Y. 
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a  line  that  will  thaw  and  mollify  him.  Then  when  he 
begins  expanding  and  glowing,  get  your  order  and  get 
out. 

No  matter  how  tough  and  rough  a  buyer  may  seem, 
remember  he  is  usually  putting  on,  and  that  he  is  prob¬ 
ably  not  at  all  the  sort  of  fellow  you  think  him  to  be. 

REGISTRATION  REFUSED  MARK  DUE  TO  CON¬ 
CURRENT  USE  FOR  MANY  YEARS 


The  following  decision  is  furnished  us  by  Messrs. 
Mason,  Fenwick  &  Lawrence,  patent  and  trade¬ 
mark  lawyers,  Washngton  D.  C.,  and  Chicago,  Ill. 
Exclusive  rights  held  to  be  lost  by  laches  in  notation 
“Yacht  Club”  for  canned  sardines. 

The  Assistant  Commissioner  of  Patents  has  held  that 
there  where  two  parties  seek  registration  of  the  nota¬ 
tion  “Yacht  Club”  as  a  trade-mark  for  sardines,  and  it 
appears  that  both  parties  have  been  using  the  same 
mark  side  by  side  in  the  trade  for  35  years  without  pro¬ 
test,  neither  party  has  the  exclusive  right  to  the  mark. 
Registration  was  therefore  refused  to  both  parties  on 
the  ground  of  laches. 

Establissements  Rene  Beziers,  Society  Anonyme,  v. 
Reid,  Murdoch  &  Co. 

Before  the  Commissioner  of  Patents. 

Trade-mark  interference  No.  1050,  between  applica¬ 
tion  filed  January  19,  1926,  Serial  No.  226101,  and 
trade-mark  registered  September  22,  1925,  No.  203531, 
and  application  filed  June  3,  1926,  Serial  No.  232695, 
for  cannd  fish  and  canned  vegetables. 

Commissioner’s  opinion  November  25,  1929. 

M're,  Assistant  Commissioner. 

The  party  Establissements  Rene  Beziers,  Societe  An¬ 
onyme,  appeals  from  the  decision  of  the  examiner  of 
n^erierences  adjudging  that  said  party  is  not  entitled 
to  register  the  mark  consisting  of  the  notation  “Yacht 
Club”  for  canned  sardines,  etc.,  and  that  the  party 
Reid,  iVIurdoch  &  Co.  is  entitled  to  register  said  mark 
for  goods  of  the  same  descriptive  properties. 

It  seems  to  be  agreed  that  the  question  raised  by  this 
appeal  for  decision  is  that  of  priority  of  adoption  and 
use  of  the  mark  in  question  on  canned  sardines  or  goods 
of  like  descriptive  properties  in  the  United  tates. 

It  appears  to  be  established  by  the  record  with  rea¬ 
sonable  certainty  that  the  trade-mark  “Yacht  Club”  for 
sardines,  etc.,  was  registered  in  France  March  28, 1883, 
No.  18111,  by  one  Janne;  that  the  said  Janne  assigned 
the  said  trade-mark  to  Rene  Beziers,  the  predecessor  of 
Establishments  Rene  Beziers,  Societe  Anonyme,  and 
that  sardines  bearing  the  trade-mark  “Yacht  Club”  and 
the  name  Rene  Beziers  were  shipped  to  the  United 
States  during  1885  (testimony  of  Rene  Beziers  and  Jose 
Price) .  Price  testified  that  he  exported  sardines  under 
said  trade-mark  to  the  United  States  “beginning  with 
my  own  exports  in  the  year  1885.” 

Testimony  Uncertain 

To  whom  those  sardines  were  exported  is  not  clearly 
established  in  the  record.  Beziers  testified  that  Fred¬ 
eric  Reiset,  of  New  York,  was  the  agent  of  the  com¬ 
pany  up  to  the  time  he  was  displaced  by  Meyer  & 
Lange,  stating: 

“He  preceded  Meyer  &  Lange  as  our  agent.  This 
was  in  about  1885  or  1890,  until  we  placed  him  by 
Meyer  &  Lange.” 


In  substantiation  of  the  proposition  that  Reiset  was 
the  agent  in  the  United  States  of  Establissements  Rene 
Beziers,  Societe  Anoyme,  a  trade-mark  registration  to 
Reiset,  registered  June  25,  1889,  No.  16746,  for  the 
mark  in  controversy  has  been  introduced  into  the  rec¬ 
ord,  said  mark  being  accompanied  by  the  name  Rene 
Beziers. 

The  alleged  agency  of  Reiset  from  Establissements 
Rene  Beziers,  Societe  Anonyme,  and  if  it  existed,  when 
it  began,  are  facts  not  established  with  certainty.  The 
said  trade-mark  registration  to  Reiset  has  every  indica¬ 
tion  of  having  been  owned  by  Reiset  in  the  United 
States.  He  states  in  the  registration  that  at  the  time 
of  applying  for  registration  he  had  the  right  to  the  use 
of  said  trade-mark;  that  no  other  person,  firm  or  cor¬ 
poration  had  the  right  to  such  use,  either  in  the  identi¬ 
cal  form  or  in  any  such  near  resemblance  thereto  as 
might  be  calculated  to  deceive.  And,  so  far  as  appears 
of  record,  no  objection  was  made  by  either  of  the  par¬ 
ties  to  this  interference  to  the  right  of  Reiset  under 
said  registration  to  the  exclusive  use  of  the  mark 
“Yacht  Club”  in  the  United  States  on  sardines.  In  view 
of  the  circumstances  it  must  be  held  that  Reiset  had  the 
right  to  register  said  trade-mark  in  his  own  name  as 
indicative  of  ownership  of  the  imported  sardines  which 
he  distributed  in  the  United  States  (Scandinavia  Belt¬ 
ing  Company  v.  Asbestos  and  Rubber  Works  of  Amer¬ 
ica,  Inc.,  257  F.  R.  937.  And  this  holding  is  made  not¬ 
withstanding  the  character  of  the  advertisement  of 
Reiset,  which  appeared  in  The  Retail  Grocers  Advocate 
under  date  of  May  14,  1887,  in  which  young  mackerel 
in  oil,  put  up  by  R.  Beziers,  was  offered  by  Reiset  for 
sale,  Reiset  styling  himself  as  “sole  agent  for  the 
United  States.” 

Agency  Involved 

The  party  Reid,  Murdock  &  Co.  does  not  claim  the  use 
of  the  mark  “Yacht  Club”  on  like  goods  earlier  than 
1887,  and  in  support  of  the  contention  that  such  use 
occurred  in  1387  depends  upon  the  recollection  of  Set- 
tergren  as  given  in  his  testimony  more  than  40  years 
after  the  occurrence  of  the  alleged  event,  in  which  he 
stated : 

“As  far  as  I  can  recollect,  we  sold  ‘Yacht  Club’  brand 
of  salmon  at  the  time  I  commenced  selling  goods,  1887, 
and  I  have  continued  this  brand  ever  since.’ 

Reid,  Murdoch  &  Co.  also  referred  in  this  connection 
to  “Table  Helps  for  Housewife  and  Hostess”  (Exhibit 
22) ,  which  is  marked  “Copyright,  1904,”  and  in  which 
is  shown  a  bottle  of  “Yacht  Club”  salad  dressing.  Over 
the  bottle  are  the  words,  “For  Twenty  Years  the  Choice 
of  Connoisseurs.” 

The  testimony  of  Settergren,  and  Exhibit  22,  are  re¬ 
garded  as  too  indefinite  to  establish  any  certain  date  as 
to  the  use  of  said  mark  on  sardines.  As  to  said  exhibit, 
it  may  be  noted  that  salad  dressing  is  not  the  same  de¬ 
scriptive  properties  as  sardines  (Sears  &  Nichols  Can¬ 
ning  Company  v.  Jacob  M.  Fey,  141  M.  S.,  Dec.  270;  12 
Trade  Mark  Rep.,  480) . 

Furthermore,  Reid,  Murdock  &  Co.  has  recognized 
the  right  to  Establissements  Rene  Beziers,  Society  An¬ 
onyme,  to  the  use  of  the  mark  “Yacht  Club”  on  sar¬ 
dines,  as  evidenced  by  Establissements  Rene  Beziers, 
Societe  Anonyme’s  Exhibits  2,  3,  4  and  5. 

As  to  priority,  if  Reiset  was  in  fact  acting  as  agent 
for  Etablissements  Rene  Beziers,  Societe  Ananyme, 
when  he  registered  trade-mark  No.  16746  and  when  he 
was  advertising  Etablissements  Rene  Beziers,  Soziete 


Canners 

Exchange  Subscribers 

AT 

Warner 

Inter-Insurance  Bureau 

During  the  twenty-two  years  we  have  been  issuing  policies, 
Canners  have  made  a  saving  on  their  insurance  of  more 
than 

$6,000,000.00 

Compared  to  the  regular  fire  insurance  premium  this  is  an 
average  reduction  of  $6.00  for  each  thousand  dollars  of 
insurance. 

$162,000,000.00 

fire  insurance  written  on  canning  factories  in  1 929. 


Lansing  B.  Warner,  Incorporated 

155  East  Superior  Street 
Chicago,  Illinois 
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Anonyme’s  goods  in  “The  Retail  Grocers  Advocate,” 
under  date  of  May  14,  1887,  then  clearly  Etablisse- 
ments  Rene  Beziers,  Societe  Anonyme,  is  entitled  to 
priority  of  adoption  and  use  of  said  mark  in  the  United 
States.  If,  on  the  other  hand,  Reiset  was  not  the  agent 
of  Etablissements  Rene  Beziers,  Societe  Anonyme,  then 
both  Etablissements  Rene  Beziers,  Societe  Anonyme, 
and  Reid  Murdock  &  Co.  were  trespassers  on  Reiset’s 
trade-mark  rights  when  they  entered  the  field  in  the 
late  80s  or  early  90s,  and  neither  can  claim  priority 
over  the  other  (Justin  Seubert,  Inc.,  v.  A.  Santael  & 
Co.,  166  0.  G.  987;  36  App.  D.  C.  447;  1911  C.  D.  341). 
It  follows  that  in  no  event  is  Reid,  Murdock  &  Co.  en¬ 
titled  to  priority  of  adoption  and  use  of  said  mark  on 
sardines,  as  held  by  the  examiner  of  interferences. 

Use  Concurrent 

In  view  of  the  record  in  the  case  I  am  of  the  opinion 
that  neither  party  is  entitled  to  register  its  mark  on  the 
further  ground  that  each  has  been  guilty  of  laches.  The 
record  shows,  and  apparently  it  is  admitted  by  both 
parties,  that  each  has  been  using  the  mark  “Yacht 
Club”  on  sardines  in  this  country  for  over  35  years 
without  objection  from  the  other  party,  and  therefore 
the  status  quo  of  the  parties  should  remain  unchanged 
(Thomas  J.  Carroll  &  Son  v.  Mcllvain  &  Baldwin,  183 
F.  R.  22;  Victor  Stove  Company  v.  Hall-Neal  Fur¬ 
nace  Company,  374  0.  G.  252;  24  F  (2d)  893;  58  App. 
D.  C.  65). 

The  decision  of  the  examiner  of  interferences  ad¬ 
judging  that  Reid,  Murdock  &  Co.  is  entitled  to  the  reg¬ 
istration  for  which  it  has  made  application  is  reversed. 

It  is  orderd  that  registration  of  the  mark  in  issue  for 
sardines  be  denied  to  each  of  the  parties. 


F.  H.  LANGSENKAMP  CO. 

Indianapolis^  Ind. 


COPPER  STEAM  JACKET  KETTLES 

All  Typta 

PULPERS,  FINISHERS 
KOOK-MORE-KOILS 

Special  C.M.C. 

{Clevo  Metallic  Coating) 


The  Heat,  Acid  and  Rust  Resisting, 
Silvery  Coating 


SAYS  TIN  PLATE  PRICES  ARE  TOO  HIGH 
“The  Optimist/  Mouthpiece  of  the  Campbell  Soup  Com¬ 
pany,  Will  Carry  the  Following  in  Its  February  Issue. 


The  price  of  tin  plate  remains  a  burning  issue 
with  all  users  of  packers’  cans,  and  presumably 
with  all  users  of  Amrican  tin  plate.  At  a  time 
when  close  prices  are  most  necessary  in  every  line  of 
business,  and  when  producers  everywhere  are  operat¬ 
ing  on  the  closest  possible  margin,  the  tin  plate  price 
stands  out  with  the  paipful  prominence  of  a  sore 
thumb. 

In  November  the  American  Sheet  and  Tin  Plate  Co. 
announced  there  would  be  no  change  in  the  official  price 
for  tinplate  for  delivery  during  the  first  six  months  of 
1930,  and  that  it  would  remain  at  $5.35  per  base  box, 
f.  o.  b.  Pittsburgh  district. 

This  announcement  was  rather  startling,  particu¬ 
larly  in  view  of  the  fact  that  the  price  of  pig  tin 
(Straits),  one  of  the  essential  factors  in  determining 
the  tin  plate  price,  had  shown  a  decline  during  the  pre¬ 
ceding  year  of  approximately  10  cents  per  pound.  In 
addition  tin  mill  black  sheets  were  not  in  as  strong  a 
position  as  they  were  in  November,  1928,  when  they 
were  in  heavy  demand  for  automobile  manufacture. 

In  view  of  their  attitude  in  November,  the  trade  was 
greatly  surprised  by  the  announcement  made  by  the 
American  Sheet  and  Tin  Plate  Company  late  on  Decem¬ 
ber  31st  that  their  official  price  for  tin  plate  for  the 
first  six  months  of  1930  would  be  $5.25  per  base  box. 

This  reduction  of  10  cents  per  base  box  was  accom¬ 
panied  by  a  statement  that  it  was  made  to  prevent  price 
cutting,  which  was  admittedly  prevalent  in  certain  sec¬ 
tions  of  the  country. 


RENNEBURG’S 

Improved  Process  Steel  Kettle 


Equipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction. 


WORKS: 

Mlaatie  Wharf,  Baslon  Street  aad 
Lakewooi  Aveaue 

BALTIMOKK  MD. 


PROCESS 

KETTLE 


MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2138  Bostoa  Street 
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WASH  EVERY  CAN! 

Canned  food  is  no  cleaner  than  its  container. 
There  is  no  doubt  but  what  every  can  con¬ 
tains  some  dirt  and  should  be  washed  before 
filling.  The  Hansen  Can  Washer  is  the  only 
machine  that  thoroughly  washes  every  can 
with  hot  water  and  steam.  Each  can  is 
washed  with  hot  water  first,  then  combined 
hot  water  and  steam,  then  dried  with  steam 
only.  Hansen  washers  are  easily  installed. 

They  start  and  stop  automatically  with  the 
filler  and  require  little  attention  other  than 
greasing. 

Write  For  Further  Information, 


Hansen  Canning  Machinery  Corporation 

Cedarburg,  Wisconsin 


BETTER  SEEDS 

FOR 

BETTER  PACKS 

PEAS,  BEANS,  CORN, 
TOMATO,  BEET 

All  Seeds  Required  by  the  Pickling 
and  Canning  Industry 


FOR  SPRING  SHIPMENT  OR  FUTURE  CONTRACT 


Correspondence  Invited 


Catalogue  on  Request 


NEW  STRINGLESS  KIDNEY  WAX.  The  Most 
Popular  Wax  Bean  Used  by  the  Canning  Industry. 

VrC!  WE  HAVE  SOME 
1  HiO  BEANS 

Shipping  Point:  DETROIT,  MICH. 


JEROME  B.  RICE  SEED  CO. 

Wholesale  Seed  Growers 
CAMBRIDGE,  NEW  YORK 

BRANCHES  THROUGHOUT  THE  WEST 
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If  price  cutting  was  prevalent,  it  was  perfectly  evi¬ 
dent  that  the  official  price  was  too  high,  and  while  the 
reduction  of  10  cents  per  base  box  was  welcomed  by 
canners  throughout  the  country,  they  did  not  feel  then, 
and  do  not  believe  now,  that  it  was  adequate. 

To  prove  their  contention,  these  statistics  may  be 
offered:  In  January,  1923,  straits  tin  was  selling  at 
39.17  cents  per  found,  sheet  bars  at  37.50  per  ton,  tin 
bill  black  sheets,  28-gauge,  at  $3.35  per  hundred 
pounds,  and  tin  plate  at  $4.75  per  base  box  Pittsburgh 
district.  Today  straits  tin  is  selling  at  about  39  cents 
per  pound,  sheet  bars  at  34  per  ton,  tin  mill  black 
sheets,  28-gauge,  at  $2.90-$3.00,  and  tin  plate  at  $5.25 
per  bas  ebox  Pittsburgh  district. 

In  January  1923,  steam  coal,  mine  run,  was  selling 
at  approximately  $.3.40  per  net  ton,  f.  o.  b.  mines,  Pitts¬ 
burgh  district.  This  year  it  is  quoted  at  $1.65  and  $1.70 
per  net  ton.  The  wage  scale  is  certainly  no  higher  now 
than  it  was  in  1923. 

We  believe  that  during  the  past  seven  years  the  cor¬ 
poration  effected  economies  in  operation  and  improve¬ 
ments  in  mill  practice  fully  commensurate  with  the 
progress  made  by  similar  organizations  in  other  lines 
of  industry. 

Based  on  these  comparisons,  it  seems  fairly  obvious 
that  a  price  for  tin  plate  of  somewhat  less  than  $5.00 
per  base  box  is  indicated  and  justified. 

THE  DEADLY  PARALLEL 


January,  1923  January,  1930 

Straits  Tin .  0.3917  0.39 

Sheet  Bars . 37.50  34. 

Black  Sheets .  3.35  2.90  at  3.00 

Steam  Coal .  3.40  1.60  at  1.70 

Tin  Plate .  4.75  5.25 


LEVIS  HEADS  OWENS-ILLINOIS  GLASS  CO. 


The  Board  of  Directors  of  the  Owens-Illinois  Glass 
Company,  the  largest  manufacturer  of  glass  con¬ 
tainers  in  the  world,  yesterday  elected  William  E. 
Levis  president,  general  manager,  chairman  of  execu¬ 
tive  committee  and  chairman  of  the  operating  commit¬ 
tee,  succeeding  Killiam  H.  Boshart,  who  has  resigned 
on  account  of  ill  health.  Mr.  Levis  was  formerly  first 
vice-president  and  general  manager  of  the  organiza¬ 
tion. 

Mr.  Levis  is  39  years  of  age  and  has  been  promi¬ 
nently  identified  with  the  glass  container  industry 
throughout  his  entire  business  career.  He  was  for¬ 
merly  president  of  the  Illinois  Glass  Company,  at  Al¬ 
ton,  Ill.,  and  represents  the  third  generation  of  the 
Le\ds  family  who  has  been  connected  with  this  indus¬ 
try. 

At  the  board  meeting  the  quarterly  cash  dividend  of 
$1.00  a  share  on  the  common  stock  was  declared,  pay¬ 
able  February  15  to  stockholders  of  record  January  31. 
The  regular  quarterly  dividend  of  $1.50  a  share  on  the 
preferred  stock  was  declared  payable  April  1. 

Although  definite  figures  on  1929  earnings  are  not 
yet  available,  preliminary  estimates  indicate  that  the 
showing  will  be  highly  satisfactory.  It  is  pointed  out 
that  during  the  past  year  the  company,  after  providing 
for  preferred  dividends  and  interest  on  its  debentures, 
paid  cash  dividends  at  the  rate  of  $4.00  a  share  on  the 
common  stock  as  well  as  a  stock  dividend  of  5  per  cent. 


JOHN  SEXTON,  FOUNDER  OF  GROCERY 
COMPANY,  IS  DEAD 


JOHN  Sexton,  founder  of  the  manufacturing  whole¬ 
sale  grocery  firm  bearing  his  name,  died  January 
15th  in  Los  Angeles,  after  a  three  days’  illness,  of 
pneumonia,  at  the  age  of  71. 

Born  in  Dundas,  Canada,  he  came  to  Chicago  in  1877. 
There  as  a  youth  of  19  he  engaged  in  the  grocery  busi¬ 
ness.  Soon  he  developed  a  chain  of  tea  and  coffee  stores. 
In  1883  he  formed  a  partnership  with  George  A.  Hitch¬ 
cock  under  the  firm  name  of  Hitchcock  &  Sexton,  and  in 
1886  took  over  the  company  under  the  name  of  John 
Sexton  &  Co. 

At  that  time  Mr.  Sexton  recognized  the  possibilities 
of  a  specialized  service  for  hotels,  restaurants  and  in¬ 
stitutions.  He  was  a  staunch  advocate  of  fair  dealings 
and  honest,  dpendable  merchandise.  He  originated  a 
unique  delivery  service  which  operates  to  this  day. 
With  an  alert,  resourceful  personality  and  the  vim  of 
an  indefatigable  worker,  he  guided  the  business 
through  its  pioneering  era  to  its  eminent  position  of  to¬ 
day.  His  universal  kindliness,  courtesy  and  his  unas¬ 
suming  sincerity  endeared  him  to  every  employe  and 
won  him  a  loyalty  best  evidenced  by  the  astonishing 
percentage  of  employes  with  20  years  or  more  service. 

Mr.  Sexton  possessed  marked  ability  as  a  judge  of 
men  and  an  organizer.  This  ability  to  round  out  an  or¬ 
ganization  was  one  of  the  reasons  for  his  success. 
Every  officer  and  department  head  of  his  company  has 
come  up  through  the  ranks  on  his  own  ability.  A  few 
years  ago  Mr.  Sexton  was  elected  chairman  of  the 
Board  of  Directors,  at  which  time  a  son,  Sherman  J. 
Sexton,  became  president.  Mr.  Sexton  maintained  an 
active  interest  in  the  business  until  the  end. 

USE  OF  “HEALTH”  ON  FOOD  LABELS 
Official  Says  Manufacturer  Should  Not  Base  Claims  on 
Half-Baked,  Pseudoscientific  Ideas. 


^^rr^HE  term  “health  giving’  is  the  most  overworked 
I  and  most  loosely  applied  expression  in  adver- 
tising,”  said  Dr.  Paul  B.  Dunbar,  assistant  chief 
of  the  Food  and  Drug  Administration  of  the  U.  S.  De¬ 
partment  of  Agriculture,  in  a  talk  Monday  at  a  joint 
session  of  the  National  Canners  Association  and  the 
National  Wholesale  Grocers  Association,  in  convention 
at  Chicago. 

“Eliminate  from  the  label  of  prepared  foods  any¬ 
thing  that  smacks  of  health  claims  and  base  the  selling 
appeal  on  the  good  character,  quality  and  the  honest 
food  value  of  your  product,”  was  Doctor  Dunbar’s  ad¬ 
vice  to  manufacturers.  “Did  you  ever  stop  to  reflect,” 
he  asked,  “how  broad  the  significance  of  these  words 
really  is?  ‘Health,’  says  the  Standard  Dictionary,  ‘is 
the  condition  of  soundness  of  any  living  organism; 
state  in  which  all  the  natural  functions  are  performed 
freely  without  pain  or  disease ;  freedom  from  sickness 
and  decay.’  Logically,  therefore,  a  health-giving  prod¬ 
uct  should  be  capable  of  creating  this  condition  of 
health,  of  restoring  the  halt,  the  lame  and  the  blind,  of 
remedying  every  human  disease  from  chilblains  to 
cancer.” 

The  public,  he  said,  has  been  led  to  believe  that  it 
needs  something  more  than  a  regular  diet  of  wholesome 
food  to  keep  healthy,  so  for  a  time  it  turned  with  avid¬ 
ity  to  any  preparation  claiming  health-giving  or  cura- 
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Plants  of  the 

PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Division  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 
Canned  Foods  and  Canners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


QUALITY  SEED  PEAS 

Canners’  Varieties  Exclusively 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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tive  properties.  He  said  one  does  not  need  to  be  a  phy¬ 
sician  to  realize  that  the  American  public  today  has  an 
obscession  on  the  question  of  health,  health  foods, 
health  fads,  health  exercise.  The  public  is  health  con¬ 
scious.” 

The  work  of  the  Food  and  Drug  Administration  in 
this  connection  is  to  prevent  the  making  of  false  claims 
on  the  labels  of  food  preparations  which  would  take  ad¬ 
vantage  of  food  buyers’  lack  of  understanding  of  the 
science  of  nutrition,  curative  claims  on  preparations 
which  have  merely  the  normal  amount  of  nutritional 
value  are  taboo,  he  said. 

“We  do  not  recognize  that  the  manufacturer  has  a 
right  to  mislead  the  purchaser  or  to  base  his  claims  on 
half-baked  or  half-understood  pseudoscientific  discov¬ 
eries,”  he  asserted.  “Label  representations  regarding 
health-giving  properties  or  vitamin  content  which  are 
not  borne  out  by  the  actual  facts  can  only  be  regarded 
as  in  contravention  of  the  law,  and  in  this  connection 
it  must  not  be  forgotten  that  no  less  an  authority  than 
the  Supreme  Court  of  the  United  States  itself  has  held 
that  statements  which  may  deceive  through  indirection 
or  ambiguity  are  within  the  ban  of  the  statute.  This 
being  so,  it  must  be  held  that  indirect  or  sweeping 
statements  implying  the  presence  of  significant 
amounts  of  all  the  \’itamins,  or  of  specific  vitamins,  are 
contrary  to  the  statute,  unless  these  representations 
are  literally  true.” 

Dr.  Dunbar  concluded  with  the  suggestion  that  food 
manufacturers  sell  their  products  on  their  honest  food 
value,  and  not  place  them  on  a  par  with  patent  medi¬ 
cines  by  claiming  curative  poperties  for  them. 


MORE  THAN  HALF  OUR  EXPORTS  OF  CANNED 
FOODS  GO  TO  EUROPE 

Continued  Expansion  Predicted  in  This  Area  by  Com¬ 
merce  Department  Specialists  —  New  Handbook 
Shows  That  Customs  Duties  in  Europe  Are  Generally 
Moderate. 


The  importance  of  Europe  as  an  outlet  for  Amer¬ 
ican  canned  foods  is  shown  in  a  comprehensive 
study  of  European  customs  duties  and  sanitary 
and  other  regulations  on  such  products,  just  issued  bv 
Department  of  Commerce.  In  this  handbook,  which 
also  presents  the  record  of  annual  exports  to  each  of 
these  countries  from  1923  to  1928,  it  is  pointed  out  thpt 
in  1928  over  $71,000,000  worth  of  canned  foods  were 
exported  from  the  United  States,  58  per  cent  of  whi>h 
went  to  Europe.  Of  this  total  47  per  cent  went  to  the 
United  Kingdom,  which  is  by  far  our  largest  individual 
market.  The  European  market  as  a  whole,  according 
to  the  handbook,  has  made  regular  and  consistent  gain"? 
over  a  number  of  years,  and  there  seems  to  be  every 
reason  to  believe  that  further  and  larger  extensions 
may  be  locked  for. 

Canned  fruits,  largely  the  product  of  the  Pacific 
Coast,  leads  all  the  canned  food  export  items,  repre¬ 
senting  more  than  half  the  $40,000,000  worth  of  such 
products  shipped  to  Europe  in  1928.  The  second  most 
important  canned  food  product  on  the  export  list  is  fish, 
exports  of  which  reached  a  value  of  $8,500,000  during 
that  period.  The  fish  exports  consist  largely  of  salmon, 
but  shipments  of  sardines  are  increasing  rapidly. 

The  demand  for  canned  meats  and  milk  in  Euro’ie, 
outside  of  the  United  Kingdom,  is  insignificant,  due  to 
the  increase  in  the  domestic  production  of  the  other 
countries  since  the  war  in  sufficient  quantities  to  supply 
domestic  needs.  Except  for  a  few  rather  special  lines. 


Every  Sieve  Accessible 
- Small  Space 

Hemlock,  N.  Y.,  Jany  12,  1928 

The  perfect  grading,  large  capacity,  the  splendid 
washing  it  gives  the  peas,  relative  small  floor  space 
occupied,  coupled  with  many  other  good  points  such 
as  sturdiness  of  construction,  cleanliness,  etc.,  lead 
us  to  believe  you  have  indeed  brought  out  the  ideal 
Grader. 

The  machine  worked  perfectly  for  us,  the  quality  of 
grading  surpassing  anything  we  had  ever  had,  and 
we  feel  sure  all  of  our  peas  were  in  their  proper 
grades. 

Livingston  County  Canning  Co.  Inc. 

Guy  F.  Osborn 

The  Hydro-Geared 
Pea  Grader 

IVrile  for  circular 

The  Sinclair-Scott  Company 

Wells  and  PatafMco  Sts. 

Baltimore,  Md. 
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GAMSE’S 

ATTRACTIVE 

LABELS 


Have  you  tried  putting  recipes 
on  your  labels?  Help  the  house¬ 
wife  to  enjoy  your  product. 


H.GAMSESBRO. 

L,  i  uio^CLphei's 

GAMS^UILDING 

BALTIMORE  MARYLAND 
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a  visit  to  OUT  Breeding 
grounds  will  justify 
your  Confidence, 


^BASIS  OF 
GOOD  WILL" 


BEAN  BREEDING  GROUNDS— IDAHO 


USE 

HAMACHEK  IDEAL  VINERS 

AND  VINER  FEEDERS 

FOR  BETTER  PACKS  OF  PEAS  AT  GREATER  PROFITS 

FRANK  HAMACHEK  MACHINE  CO. 

KAWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viners,  Viner  Feeders  and  Chain  Adjusters 


“Blood  Tells” 


Rogers  Bros.  Seed  Co. 

BREEDERS  &  GROWERS 
CHICAGO,  ILL. 

PEAS-BEANS— SWEET  CORN 
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as  soup  and  baked  beans,  European  requirements  for 
canned  vegetables  are  also  usu^ly  supplied  by  Euro¬ 
pean  production. 

In  comparison  with  the  duties  on  such  products  in 
much  of  Latin  America,  the  duties  imposed  in  most 
European  countries  are  not  prohibitive.  They  do  vary 
in  amount,  however,  being  more  moderate  on  some  than 
on  other  classes  of  canned  foods. 

Thus,  in  the  12  principal  markets  of  Europe  the 
duties  on  canned  milk,  canned  fish  and  canned  meats 
are  almost  uniformly  low.  On  the  other  hand,  notice¬ 
ably  higher  duties,  in  relation  to  average  export  prices, 
are  usually  levied  on  canned  fruits  (particularly  if  con¬ 
taining  added  sugar)  and  canned  vegetables  of  the  type 
exported  from  the  United  States.  Into  the  United 
Kingdom  and  the  Irish  Free  State  all  canned  foods  but 
condensed  milk  are  admitted  free  of  duty,  except  in 
so  far  as  these  products  have  any  sugar  content.  Of 
particular  importance  to  American  exporters  of  canned 
foods  is  the  fact  that,  with  the  exception  only  of  cer¬ 
tain  canned  foods  in  France,  they  can  proceed  in  the 
development  of  European  markets  with  the  assurance 
that  their  products  will  be  admitted  at  duties  no  higher 
than  those  imposed  on  like  products  from  any  other 
foreign  source. 

While  the  European  duties  on  most  American  canned 
foods  are  thus  in  general  not  prohibitive,  and  almost 
non-discriminatory,  the  variations  in  the  treatment  of 
the  different  canned  foods,  and  of  the  same  foods  in 
different  countries,  renders  it  desirable  in  gauging  the 
probable  extent  of  a  given  market  or  in  figuring  the 
prices  at  which  his  products  can  be  sold  to  the  consum¬ 
ers  in  that  country. 

This  handbook  of  European  customs  duties  and  im¬ 
port  regulations  on  cann^  foods  is  the  second  of  a 
series  being  compiled  by  the  Commerce  Department, 
the  purpose  being  that  these  handbooks  may  serve  as 
sources  of  ready  reference  for  American  exporters.  It 
is  the  joint  work  of  R.  S.  Hollingshead,  assistant  chief 
of  the  Foodstuffs  Division,  and  Roberta  P.  Wakefield, 
of  the  Division  of  Foreign  Tariffs. 

CANNERS  BUY  MORE  GRADED  TOMATOES 


CANNING  NEWS  AND  NOTES 


What’s  doing  in  all  parts  of  the  Country.  New  firms, 
changes  etc. 


Hinde  &  Dauch  Absorbs  Virginia  Plant — The  Hinde 
&  Dauch  Paper  Co.  has  concluded  negotiations  for  the 
purchase  of  the  corrugated  fiber  plant,  facilities  and 
business  of  David  M.  Lea  &  Co.,  Inc.,  of  Richmond,  Va. 
Deal  for  the  purchase  of  the  Virginia  concern  was  com¬ 
pleted  during  the  past  week. 

To  Rebuild  Cannery  Recently  Burned — ^The  Insley  & 
Mitchell  cannery,  in  Salisbury,  Md.,  which  burned  down 
recently,  will  be  replaced  with  a  larger  one,  according 
to  Mayor  Insley,  one  of  the  ownres.  The  company  is  a 
large  packer  of  tomatoes  and  sweet  potatoes.  Peas  will 
be  added  to  its  line  after  the  new  plant  is  opened,  it  is 
stated. 

A.  E.  Codington  With  Ladoga  Canning  Co. — A.  E. 
Coddington,  who  recently  left  the  Coddington  Broker¬ 
age  Co.,  of  Indianapolis,  is  now  associated  with  the  La¬ 
doga  Canning  Co.,  of  the  same  city,  in  the  capacity  of 
sales  manager. 

Kroger  Grocery  Buys — ^The  Kroger  Grocery  and  Bak¬ 
ing  Co.  has  just  recently  purchased  the  following  six 
concerns:  The  H.  W.  Bracy  Co.,  of  Illinois;  McCarthy 
Wholesale  Grocer  Co.,  Inc.,  of  Missouri ;  Milgram 
Stores,  Inc.,  of  Kansas  City;  Piggly-Wiggly  Haynes, 
Inc.,  of  Columbia,  Mo.;  Richards  Bros.,  of  Missouri, 
and  Roanoke  Grocery  and  Milling  Co.,  of  Virginia. 

Extensive  Improvements — The  Lakeside  Packing 
Co.’s  canning  plant  at  Plainview,  Minn.,  is  completing  a 
$15,000  improvement  project  which  will  enable  the  com¬ 
pany  to  double  its  output.  For  several  weeks  a  crew 
has  been  pouring  concrete  for  the  floors,  and  three 
large  furnaces  have  been  installed.  The  new  addition 
is  to  house  machinery  only. 

Plan  Additions — The  Ladoga  Canning  Company  is 
planning  an  addition  to  its  plant  at  Ladoga,  Ind.  In 
addition  to  tomatoes,  corn  and  pumpkin,  the  company 
this  year  is  contracting  acreage  for  green  beans. 


From  the  Pennsylvania  Department  of  Agriculture 
Weekly  News  Bulletin. 


Farmers  iu  Pennsylvania  sold  over  two  and  one- 
half  times  the  tonnage  of  tomatoes  to  canners  on 
the  basis  of  Federal  grades  during  the  past  sea¬ 
son  as  were  sold  by  grade  in  1928,  according  to  records 
of  the  Bureau  of  Markets,  Pennsylvania  Department  of 
Agriculture.  More  than  2,330,000  pounds  of  tomatoes 
were  graded  by  state  inspectors  during  the  past  season 
compared  to  905,000  pounds  in  1928. 

Six  canneries  in  Pennsylvania  have  adopted  the 
graded  system  of  purchasing  all  tomatoes  under  state 
supervision.  This  system  is  found  to  pay  good  divi¬ 
dends  to  the  producers  of  a  high  quality  product,  since 
the  return  is  based  entirely  on  quality.  The  best  indi- 
r  ation  of  the  success  of  the  new  system  is  shown  by  the 
fact  that  canneries  using  this  method  of  purchase  are 
receiving  the  tomatoes  from  an  increasing  acreage, 
while  other  canners  are  finding  it  more  difficult  to 
secure  sufficient  acreage  for  their  needs,  the  Bureau 
states. 


Will  Add  Green  Beans — Carr  Canning  Company, 
Red  Key,  Ind.,  will,  in  addition  to  tomatoes,  pack  green 
beans  this  season.  Machinery  has  been  purchased  and 
acreage  is  now  being  contracted. 

Abandon  Cannery  Plan — Midwest  Canning  Corpora¬ 
tion  have  abandoned  plans  for  the  erection  of  a  cannery 
at  Princeton,  Ill.,  for  this  season. 

Interested  in  Establishing  Cannery — Mr.  C.  A.  Gent, 
Colp  Mercantile  Company,  Pittsburg,  Ill.,  is  interested 
in  locating  a  cannery  at  Pittsburg,  and  also  wishes  to 
get  in  touch  with  other  interested  parties. 

Plans  to  Expand — ^IMr.  A.  H.  Weller,  who  has  been 
conducting  a  customs  canning  business  at  Pekin,  Ind., 
expects  to  operate  on  a  much  more  extensive  scale  this 
season. 

Bozeman  Canning  Company  Builds  New  Plant — The 
Bozeman  Canning  Company’s  plant  at  Mt.  Vernon, 
Washington,  is  being  torn  down  to  be  replaced  by  a 
modern  four-story  building,  equipped  to  pack  peas, 
beans,  beets,  carrots,  spinach  and  pumpkin.  Growth  of 
business  the  past  two  years  has  necesitated  this  ex¬ 
pansion. 
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PEERLESS 

SLPER-HUSKER 


•  •••Preferred  by 
the  foremost  corn  canners 
of  the  country^^^^ 


“We  find  the  capacity  of  these  machines  to  be  more  than  double 
that  of  the  old  type,  yet  the  unit  does  not  take  up  any  more  floor 
space  than  one  of  the  old  machines.  This  was  an  important 
feature  with  us  because  we  lacked  room  in  which  to  install 
machinery.  The  ear  placing  device  works  fine.  It  seems  to 
take  and  place  all  sizes  of  ears  and  handle  them  perfectly.  One 
can  feed  the  machine  without  having  to  be  particular  where 
it  belongs  and  the  butter  device  does  the  rest.”  East  Pembroke 
Canning  Company,  East  Pembroke,  N.  Y. 

“We  found  in  comparison  of  the  two  plants  that  the  buskers 
increased  our  cases  per  ton  as  well  as  giving  us  increased  pro¬ 
duction,  as  against  hand  husking.  The  actual  saving  in  labor 
costs  at  our  Townsend  plant  this  year,  over  hand  husking  in 
previous  years,  effected  a  saving  of  twenty-five  hundred  dollars. 
We  are  so  well  pleased  that  we  are  ordering  five  more  Super 
Huskers  for  next  year.”  Justright  Canning  Company, 
Townsend,  Del. 

You  too,  may  enjoy  inereased  produetion  and  quality 
husking,  assured  by  the  Peerless  Super  Husker.  Let  us 
send  you  a  eopy  of  a  “eomparative  test”  survey  made  by 
the  A.  C.  Nielsen  Company  (independent  engineering 
aeeountants)  proving  our  elaim  of  “more  eorn  every  hour, 
cleaner  corn,  with  less  butting  waste,  at  less  expense 
per  ton.”  Ask  for  survey  SU-95-HK. 


From  the  country’s  foremost  corn  canners  comes  sincere 
approval  of  the  husker  of  the  age.  No  better  evidence 
of  the  superiority  of  the  Peerless  Super  Husker  is  needed 
than  the  following  excerpts  from  just  a  few  of  the  many 
letters  recently  received. 

“It  is  a  pleasure  to  recommend  your  Super  Husker.  We  believe 
you  bave  a  machine  of  high  mechanical  excellence.  It  husks 
thoroughly  and  its  continuity  of  performance  gives  an  increased 
production  beyond  our  expectation.  We  find  that  its  capacity 
for  Golden  Bantam  corn  is  approximately  equivalent  to  three 
of  the  old  style  Huskers  and  its  capacity  for  Crosby  corn  some¬ 
what  over  two.”  Portland  Packing  Company,  Portland,  Me. 

“We  were  very  much  pleased  with  the  operation  of  these  ma¬ 
chines  in  use  by  us  during  the  past  season.  They  do  excellent 
work,  are  well  constructed,  and  we  believe  they  do  the  best  work 
of  any  like  machine  on  the  market.”  Big  Stone  Canning 
Company,  Ortonville,  Minn. 

“They  performed  nicely  throughout  the  entire  pack,  without 
breakage  or  shutdown,  on  any  of  the  sixteen  machines.  They 
are  very  quiet  while  operating  and  required  very  little  attention, 
other  than  greasing.”  Princeville  Canning  Company, 
Princeville,  111. 


SPRAGUE-SELLS  CORPORATION 

308  West  Washington  Street,  Chicago,  Illinois 

DIVISION  OF 

FOOD  MACHINERY  CORPORATION 
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Habit — ^The  Hawaiian  Pineapple  Company,  Ltd.,  re¬ 
ports  its  pack  of  pineapple  for  1929  as  3,247,204  cases, 
or  252  cases  more  than  the  pack  of  1928.  The  company 
will  realize  a  greater  proportionate  return,  owing  to  the 
higher  prices  which  prevailed  during  the  year. 

James  D.  Dole,  president  of  the  Hawaiian  Pineapple 
Company,  Ltd.,  Honolulu,  T.  H.,  sailed  for  home  on  the 
liner  Malolo  from  San  Francisco  a  few  days  ago. 

Hosmer  Rolph,  secretary  of  the  Haiku  Pineapple 
Company,  with  offices  at  San  Francisco,  has  been  named 
manager  of  that  concern,  succeeding  D.  C.  Lindsey,  re¬ 
signed.  Th  canneries  and  plantations  are  on  the  Island 
of  Maui. 

New  Officers — Samuel  Lilienthal,  president  of  Haas 
Bros.,  wholesale  grocers,  has  been  elected  secretary  of 
the  Industrial  Association  of  San  Francisco,  and  J.  W. 
Mailliard,  Jr.,  of  Mailliard  &  Schmiedell,  importers  and 
exporters,  has  been  elected  treasurer.  They  are  also 
directors  of  this  organization,  as  is  likewise  Wallace  M. 
Alexander,  president  of  Alexander  &  Baldwin,  with 
sugar  and  pineapple  interests  on  the  Hawaiian  Islands. 

On  Research  Duty — J.  L.  Collins,  assistant  professor 
of  genetics.  University  of  California,  Berkeley,  is  in 
Hawaii  on  sabbatical  leave,  doing  special  research  work 
for  the  Hawaiian  Pineapple  Association. 

New  Directors — At  the  annual  meeting  of  the  stock¬ 
holders  of  the  Columbia  River  Packers  Association, 
held  the  middle  of  January  at  Astoria,  Ore.,  all  officers 
were  re-elected,  but  two  changes  were  made  in  the 
board  of  directors.  Jay  Bowerman  replacing  W.  A.  Ty¬ 
ler  and  J.  E.  Roman  being  added. 

Death — Mrs.  Mary  Porter  Sesnon,  daughter  of  the 
late  Benamin  F.  Porter,  early-day  California  land  owner 
and  canner,  passed  away  at  her  home  in  San  Francisco 
January  16. 

Change  of  Name — The  California  Fig  Products 
Company.  149  California  street,  San  Francisco,  has 
been  succeeded  by  the  California  Fig  Products  Com¬ 
pany,  Ltd. 

The  Rancho  Grande  Canning  Company,  Ltd.,  has 
succeeded  to  the  business  of  the  Rancho  Grande  Can¬ 
ning  Company,  Los  Angeles,  Cal. 

New  Canners — Richard  Woelffel,  Inc.,  has  been  in- 
cornorated  at  San  Jose,  Cal.,  with  a  capital  stock  of 
$100,000  to  carry  on  fruit  and  vegetable  canning  busi¬ 
ness.  The  incorporators  are  Richard  Woelffel,  B.  Borth- 
wick  and  I.  Hellosoe. 

Enlarging — ^The  Riverbank  Canning  Company,  Riv- 
erbank.  Cal.,  manufacturers  of  tomato  paste,  plans  to 
enlarge  its  plant. 

New  Company — The  Santa  Rosa  Food  Products  Co., 
Ltd.,  has  been  incorporated  at  Santa  Rosa,  Cal.,  with 
a  capital  stock  of  $200,000,  by  Bryce  Swartfager  and 
Jessie  Watkins. 

GREEN  PEAS  FOR  MANUFACTURE 

Tentative  Acreage  Plans,  1930,  Compared  With 
Acreagel925-1929 

By  the  Bureau  of  Agricultural  Economics. 

Tentative  plans  for  planting  green  peas  for 
manufacture  in  1930  indicate  an  acreage  about 
one-tenth  larger  than  that  harvested  in  1929,  ac¬ 
cording  to  the  reports  received  by  the  United  States 
Department  of  Agriculture  from  147  firms,  represent¬ 
ing  nearly  one-half  of  last  year’s  acreage.  Canners  in 
all  the.  important  producing  states  appear  to  be  plan¬ 


ning  an  increase  over  the  acreage  of  last  season,  the  in¬ 
creases  ranging  from  6  to  30  per  cent. 

This  report  is  by  no  means  an  estimate  of  the  acre¬ 
age  that  will  actually  be  planted  for  the  1930  season, 
but  is  merely  a  summary  of  the  pre-season  plans  of  the 
firms  reporting  to  the  Department  of  Agriculture. 
These  plans  are  necessarily  subject  to  various  changes 
prior  to  actual  planting.  It  is  felt,  however,  that  this 
summary  will  help  canners  in  the  further  planning  and 
adjustment  of  their  acreages  for  the  coming  season. 

Tentative 
Plans  1930 
acreage  as  pet 


state 

1925 

1926 

1927 

1928 

1929 

of  1929 

Acres 

Acres 

Acres 

Acres 

Acres 

Pet. 

Maine  . 

1,170 

1,410 

720 

1,100 

1,130 

115 

New  York . 

33,310 

34,990 

25,540 

32,200 

33,810 

114 

New  Jersey . 

280 

350 

500 

350 

400 

•100 

Pennsylvania  .. 

1,690 

1,100 

1,320 

1,680 

1,720 

107 

Ohio  . 

4,850 

4,210 

2,990 

4,020 

4,380 

110 

Indiana  . 

4,320 

6,000 

1,880 

5,290 

5,770 

115 

Illinois  . 

8,050 

9,200 

8,830 

8,740 

11,010 

116 

Michigan  . 

13,010 

14,430 

8,400 

8,500 

9,010 

115 

Wisconsin  . 

111,710 

106,120 

80,000 

101,000 

111,000 

108 

^Minnesota  . 

7,880 

8,570 

6,980 

7,920 

12,670 

130 

Delaware  . 

2,500 

2,000 

1,700 

2,060 

2,530 

110 

Maryland  . 

11,600 

8,800 

8,000 

10,500 

10,800 

106 

Tennessee  . 

1,400 

1,400 

91 

Montana  . 

3,500 

4,200 

90 

Colorado  . 

3,520 

2,570 

1,900 

3,000 

3,600 

110 

Utah  . 

10,750 

9,510 

8,460 

10,150 

11,670 

110 

California  . 

4,890 

2,633 

750 

1,100 

880 

0 

Other  States..., 

6,500 

6,640 

5,840 

3,450 

3,500 

130 

U.  S.  Total . 

226,630 

218,880 

163,810 

205,960 

229.490 

110.5 

•No  report 

Assumed  to  be 

the  same 

as  last  year. 

THE  TRI-STATE  TOMATO  PACK 


IN  a  report  to  his  members  F.  M.  Shook,  Secretary 
of  the  Tri-State  Packers  Association,  under  date  of 
January  20,  says: 

You  were  kind  enough  to  co-operate  with  our  request 
to  report  your  1929  pack  of  tomatoes.  We  now  have 
in  hand  reports  from  Tri-State  packers  who  packed  69 
per  cent  of  the  1928  Tri-State  pack.  Their  pack  for 
1929  totals  as  follows:  No.  1,  738,999;  No.  2,  2,722,620; 
No.  2i/>,  32,627;  No.  3,  841,079;  No.  10,  981,637;  No. 
11/2,  2,978;  No.  9,  14,010;  No.  303,  1,379;  8-oz.,  1,500 
cases,  commercial  sizes. 

The  above  reduced  to  No.  2  cans  makes  a  total  of 
3,567,827  cases.  Applying  the  same  rate  of  increase  to 
the  31  per  cent  not  reporting  would  show  a  total  pack  in 
the  Tri-States  this  year  of  5,170,764  cases,  which  is 
only  slightly  more  than  the  average  pack  for  the  pre¬ 
ceding  six  years.  Many  predicted  the  1929  pack  in  the 
Tri-States  would  be  the  largest  ever  packed,  but  it  fell 
well  below  both  1923  and  1925.  For  your  information 
the  Tri-States  packs  since  1923  reduced  to  3s  are  as 
follows:  1923,  7,350,000;  1924,  4,814,000;  1925,  7,865,- 
000;  1926,  2,333,000;  1927,  4,751,824;  1928,  2,139,790; 
1929,  5,170,764  cases.  No.  2  cans. 

A  careful  survey  of  unsold  holdings  made  a  month 
ago  by  two  well-known  brokerage  firms,  showed  that  at 
that  date  holdings  were  less  than  25  per  cent  of  the 
pack.  There  seems  to  be  no  dark  spot  on  the  horizon 
other  than  the  extraordinary  heavy  importations  of 
Italian  tomatoes  pending  the  enactment  of  the  proposed 
increase  of  duty  on  imports. 

ASSOCIATION  MEETING  DATES 


Feby.  4-5 — Tennessee  Canners,  Hotel  Noel,  Nashville, 
Tenn. 

Feby.  11 — Penna.  Canners,  Hotel  Yorktowne,  York,  Pa. 
Feb.  24-25, 1930 — Utah  Canners,  Hotel  Utah,  Salt  Lake 
City. 
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Qlte  Heekin 

RIVER  RAIL  TERMINAL 

at  Cincinnati  -  -  -  ^ 


1P\0WN  the  majestic  Ohio  River,  in  huge,  Sfiecially  constructed  barges, 
come  tons  of  tin  plate  .  .  .  direct  to  the  Heekin  River-Rail  Terminal 
at  Cincinnati.  Heekin  is  the  only  Cincinnati  manufacturer  to  own  and 
operate  its  own  river-rail  terminal  ...  a  giant  terminal,  with  overhead 
crane  that  lifts  the  tin  plate  direct  from  the  hatchway  in  the  barge  to  the 
cars  that  are  shunted  on  Heekin  railroad  sidings  at  the  factories. 

Thus  Heekin  always  has  a  great  supply  of  raw  material.  By  owning  and 
operating  its  own  river-rail  terminal,  Heekin  again  reflects  the  progressive 
spirit  of  its  organization,  which,  for  more  than  a  quarter  of  a  century  has 
been  engaged  in  the  manufacture  of  cans.  The  Heekin  River-Rail  Term¬ 
inal  is  one  of  the  first  on  the  Ohio  River  and  brings  Heekin  just  another 
step  closer  to  the  individual  canner  through  assurance  of  continued 
service  to  the  canning  trade.  May  we  be  of  service  to  you  ? 

Heekin  Cans 

THE  HEEKIN  CAN  COMPANY,  CINCINNATI,0. 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale— Machinery 


FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Address  Box  A-1690  care  of  The  Canning  Trade. 


FOR  SALE— 4  Double  Morral  Huskers.  Very  latest 
type.  With  side  delivery  and  both  corn  and  husk 
conveyors.  Only  200  tons  corn  run  through  same. 
Guaranteed  good  as  new  machines.  New  York  canner 
authorizing  sale  of  same  asks  $500.00. 

Address  Box  A-1719  care  of  The  Canning  Trade. 


FOR  SALE— 

1  600  can  Anderson-Barngrover  Continuous  Cooker, 
for  No.  2,  No.  2J  and  No.  3  cans. 

1  M  &  S  6  pocket  Cooker  Filler 
3  Morral  Corn  Cutters 
1  30  ft.  8”  Worm  Corn  Conveyor 
1  Bucket  type  Elevator  for  Corn 
1  Invincible  Pea  Cleaner 
1  Monitor  Pea  Grader 
1  Sprague  16”  Boot  Elevator  100’  Chain 

I  Water  Heater  for  Boiler. 

All  of  above  in  good  working  condition.  Some  items 
as  good  as  new.  Write  for  prices. 

Littlestown  Canning  Co.,  Inc.,  Littlestown,  Pa. 

FOR  SALE- 

Two  Monitor  Tomato  Washers 
Two  Peerless  Tomato  Washers 
Three  Monel  Metal  Tomato  Crushers 
Three  Tomato  Sorting  Tables 
Two  Tomato  Feeding  Tables. 

All  in  good  working  condition. 

Address  Box  A-1726  care  of  The  Canning  Trade. 

FOR  SALE— Sprague  Corn  silk  brush  machine;  40  h.  p. 

II  X  16  Eclipse  Stationary  Engine  made  by  Frick  Co., 
Waynesboro,  Pennsylvania.  Both  in  A-1  condition. 

Address  Box  A-1725  care  The  Canning  Trade. 


FOR  SALE — 2  Peerless  Huskers;  1  M.  &  S.  4-pocket 
Cooker  and  Filler ;  50  ft.  of  Worm  Conveyor  for  cut 
corn;  1  three  KW.  DC.  Generator;  1  20  HP.  Motor, 
60  cycle;  1  7x12  Engine;  1  Boiler  Pump;  1  Feed 
Water  Heater;  2  Safes;  1  Portable  Watchman’s 
Clock  and  other  factory  equipment  and  supplies. 

A.  R.  Hunt,  Executor,  Oswego,  N.  Y. 

FOR  SALE — 1  Hutchinson  Hand  Tomato  Filler;  2 
Monitor  Re-cleaners ;  4  Conveyors  for  carrying  peas 
from  field  to  viners;  3  Hoppers  for  shelled  peas; 
Tanks  and  Pumps  of  different  sizes;  Engines,  Bev¬ 
eled  Gears,  Shafting,  Pulleys  and  Hangers. 

Oswego  Preserving  Co.,  Oswego,  N.  Y. 


FOR  SALE— One  new  John  Bean  Spray  Outfit,  No. 
827-P,  complete'with  6  row  truss  frame  boom,  3  nozz¬ 
les  per  row.  This  machine  is  complete  with  engine 
to  drive  mixer  and  fan,  and  has  never  been  used. 
Price  10%  less  than  Bean’s  price  for  the  same  new 
machine. 

Charles  G.  Summers  Jr.  Inc.,  Baltimore,  Md. 


Wanted — Machinery 

WANTED— Used  Machinery  for  a  small  tomato  can¬ 
ning  factory. 

J.  W.  Furman,  Northumberland,  Pa. 

WANTED — To  buy,  a  Label  Machine  in  good  condi¬ 
tion;  second  hand,  motor-driven.  Adjustable  for  No. 
1,  No.  2  and  No.  3  tins.  Full  particulars,  price,  make 
and  condition  of  same  at  once  to 

Box  A-1724,  care  of  The  Canning  Trade. 


For  Sale — Factories 


FOR  SALE — A  $50,000  corn  canning  plant — at  a  bar¬ 
gain.  Capacity  2500  c/ s  per  hour.  Growers  anxious 
to  raise  corn.  Tomatoes  and  beans  if  wanted. 
Thoroughly  equipped  and  in  fine  condition,  located 
at  Mt.  Pleasant,  Del.,  with  excellent  shipping  faci¬ 
lities.  Selling  because  I  am  now  in  another  line  of 
business.  Gladly  show  property. 

H.  P.  Strasbaugh,  Aberdeen  ,Md. 

FOR  SALE — Small  Tomato  Canning  Plant  at  Eldora. 
New  Jersey.  Has  been  operated  continuously  by  the 
present  owners  for  25  years  and  will  continue  to  be 
operated  if  not  sold  although  the  senior  member  of 
our  firm  wants  to  slow  down  and  that  is  the  only  re¬ 
ason  for  selling.  It  will  not  be  sold  for  less  than  a 
fair  price  although  at  a  fair  price  it  is  still  a  bargain, 
for  in  25  years  it  has  never  lost  a  load  of  contract 
Tomatoes,  and  that  is  a  priceless  asset  for  a  Tomato 
cannery.  It  is  a  splendid  location  for  a  small  busi¬ 
ness  which  can  be  increased  if  desired. 

C.  S.  Stevens  &  Sons,  Cedarville,  N.  J. 

BARGAIN — Combined  Apple  Barrelling-Vinegar  and 
Canning  Plant  in  foremost  Eastern  Apple  Belt,  for 
sale  at  small  fraction  of  cost  or  replacement  value. 
Now  organized  to  produce  vinegar  with  lowest  over¬ 
head.  A  sound  investment  as  well  as  an  opportunity. 
Michael  F.  Shea,  Auctioneer,  366  Fifth  Ave., 
New  York  City 
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FOR  SALE— Ideally  located  Corn  and  Pea  Plant;  large 
3  story  warehouse  and  factory. 

Address  Michael  F.  Shea,  Auctioneer, 

366  -  5th  Ave.,  New  York  City. 

FOR  SALE—  Two  Canning  Factories  located  in  one  of 
the  best  tomato  growing  sections  of  the  peninsula. 
Fully  equipped  with  modern  machinery,  including  re¬ 
volving  peeling  tables,  continuous  cookers,  kettles. 
Plenty  of  warehouse  space;  convenient  to  water  and 
railroad  transportation;  plenty  of  local  labor  available. 
Prices  reasonable. 

Allen  Package  Co. ,  Inc. ,  Seaf ord,  Del. 


FOR  SALE — Canning  Factory  located  in  the  heart  of 
the  famous  Western  New  York  fruit  belt,  fully 
equipped  with  modern  machinery  for  canning  fruits 
and  vegetables.  Can  be  converted  into  an  apple 
sauce  plant  with  little  expense.  Electric  power; 
abundant  supply  of  water;  positive  drainage.  For 
further  particulars. 

Address  Estate  of  John  Ward,  Lyndonville,  N.  Y. 


Fop  Sale — Seed 


SEED  FOR  SALE— “Build  the  foundation  of  your 
tomato  crop  on  the  solid  rock  of  Indiana  Baltimore 
quality.”  For  full  information  write 

Kenneth  N.  Rider,  Sec’y,  Indiana  Canners 
Association,  Matthews,  Indiana. 

FOR  SALE— Tomato  Seed.  Genuine  Marglobe  Tomato 
Seed  certified  by  the  Maryland  Seed  Certification 
Board.  Also  selected  Tri-State  Radebaugh. 

Tri-State  Packers  Association, 

Easton,  Md. 

FOR  SALE— 100  bushels  Burpee  Stringless  Green  Pod 
Beans,  Idaho  grown.  Price  on  application. 

Hickory  Packing  Co.,  Bel  Air,  Md. 


Wanted — Seed 


PEAS  WANTED— We  will  pay  a  good  cash  price  for 
23,000  pounds  Perfections,  12,00(1  pounds  each  Hors- 
fords  and  Surprise.  They  must  be  of  1929  crop, 
grown  by  either  Rogers  Brothers  or  Associated  Seed 
Company. 

Address  Box  A-1721  care  of  The  Canning  Trade. 


WANTED— Position  as  Manager  or  Superintendent.  Have  had 
twenty  years  experience  packing  quality  Corn,  Peas,  Tomatoes, 
String  Beans,  and  a  full  line  of  canned  vegetables.  Capable  of 
taking  charge  of  factory  or  group  of  factories  with  large  pro¬ 
duction.  Understand  the  handling  of  help,  and  the  arranging  of 
equipment  to  pack  a  quality  product  at  low  cost.  Understand 
all  branches  of  business  from  the  field  to  the  customers’  ware¬ 
house.  Desire  to  make  change.  Services  available  January  1st, 
1930.  Best  of  references. 

Address  Box  B-1712  care  of  The  Canning  Trade. 


SITUATION  WANTED — 16  years  experience  in  the  Canning 
Business,  can  handle  big  production,  tomatoes,  beans  and  sweet 
potatoes.  Experienced  in  warehouse  and  shipping,  Knapp  label¬ 
ing  machines,  plan  your  building,  install  machinery,  changing 
heads  on  closing  machines,  make  proper  seams  on  cans.  Would 
like  connection  with  reliable  company  the  year  round.  Furnish 
reference. 

P.  O.  Box  111,  Clever,  Mo. 


POSITION  WANTED  -  By  first  class  packer  of  fruits  and  veget¬ 
ables.  Can  also  build  and  equip  most  any  size  plant.  Have 
about  25  years  experience  in  canning  and  building.  Am  also  a 
machinist. 

Address  Box  B-1720  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Manager  or  Superintendent  by  young 
man  experienced  in  the  canning  of  Tomatoes,  Green  Beans, 
Beets,  Spinach,  Sweet  Potatoes,  Hominy,  etc.  Can  handle  all 
branches  of  the  business;  field,  office,  factory  and  warehouse. 
Eight  years  as  manager  with  present  company.  Can  handle 
labor  and  install  and  maintain  equipment.  Will  furnish  excel¬ 
lent  reference. 

Address  Box  B-1723  care  of  The  Canning  Trade.  \ 


WANTED — Position  as  Manager  or  Superintendent.  Graduate 
Chemist.  Twelve  years  experience  as  chemist,  superintendent, 
manager  and  technical  advisor,  packing  fruits  and  vegetables, 
preserves  and  jellies,  pectin,  fruit  juices,  kraut,  pickles  and 
pickle  products,  mustard,  tomato  products,  beans,  hominy,  etc. 
Plant  erection  and  maintenance,  machinery,  cost  accounting 
and  sales  experience. 

Address  Box  B-1709  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Manager  of  cannery  packing  fruits  or 
vegetables.  Years  of  experience.  The  past  10  years  as  manager. 
Thoroughly  familiar  with  all  phases  of  the  business  including 
field,  office  and  sale.  Prefer  position  where  can  acquire  finan¬ 
cial  interest  after  demonstrating  ability.  Best  of  references. 
At  present  employed,  but  desire  to  make  change  January  1st. 
Address  Box  B-1714  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Manager  of  pea  plant.  Eighteen 
years  experience.  Can  pack  other  lines  but  prefer  to  specialize. 
Best  references. 

Address  Box  B-1716  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED— Experienced  Catsup  and  Chili  Sauce  Cook.  Man  from 
Indiana  or  New  York  State  preferred.  Must  have  A-1  reference. 
State  experience,  age  and  salary  expected.  Advise  what  other 
products  familiar  with. 

Address  Box  B-1717  care  of  The  Canning  Trade. 


WANTED— Man  experienced  in  packing  full  line  of  Pickle  Pro¬ 
ducts,  including  Fresh  Cucumber  Chips.  Give  full  reference, 
age,  salary,  and  knowledge  or  other  products  packed. 

Address  Box  B-1718  care  of  The  Canning  Trade, 


Situation — Wanted 


POSITION  WANTED— As  Manager  of  canning  plant.  Have  had 
30  years  experience  in  the  packing  of  all  vegetables,  both  as 
owner  and  manager.  Willing  to  locate  in  any  section  of  country 
if  satisfactory  oner  is  made.  Can  furnish  the  best  of  references. 
Address  Box  B-1711  care  of  The  Canning  Trade. 


SPEEDUP 
FIELD  WORK** 


SWINGiV, hampers 


Economical  manufacturing  is  best  affected  by 
using  machinery  and  supplies  that  will  do  the 
job  for  which  they  are  designed  Best  and  Cheap¬ 
est.  Swing’s  5-8  Bushel  Tomato  Hampers 
will  start  your  Tomato  Canning  Operations 
right  because  each  hamper  is  Machine  Stitched 
and  is  Inspected  so  that  Every  One  we  deliver 
to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est,  Your  inquiry  will  bring  us  to  see  you  with 
samples. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 


SWING  BR0THER8.Inc.'’"i?if.‘^ 
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CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  arc 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS** 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilson  Seed  Co. 

Moscow,  Idaho 


STRASBURGER  &  SIEGEL 

CongultantM  to  the  Canning  Induetry 

CHEMISTS,  BACTERIOLOGISTS 

Spoilage  Inveatigatione 


U.  S.  Licensed  Graders  of  Canned  Foods 


15  S.  GAY  STREET 
BALTIMORE,  MD. 


— Sine*  1913 —  Retereace;  Nabonsl  Bank  of  Baldmorc 

CANNED  FOODS  BROKERS  COMMISSION  MERCHANTS 

Howard  E.  Jones  &  Co.,  Inc. 

200-202  E.  Lombard  St.  at  Calvert  St.,  Baltimore,  Md. 


50  Years  of  Service  to  Canners 

Thos.  J.  Meehan  &  Co.,  Inc, 

(  Thos.  L.  North  ) 

11  W.  Redwood  Street,  Baltimore  Md. 
BROKERS  and  COMMISSION  MERCHANTS 

Conners'  Accounts  Solicited  for  Tip~Tot>  Buyers. 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  AdanM  Street 
Chieaao. 


Can  prices 

1930  season 


The  American  Can  Company  announces  the  following 
term  contract  pricea,  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanita^  Cans  for  the  Central  and  Eastern 
parts  of  tha  United  States. 

No.  I  size . $14.85  pet  M. 

No.  2  size .  20.67  per  M. 

No.  2i  size .  .  .  26.06  pet  M. 

No.  3  size . 28.14  per  M. 

No.  10  size . 62.21  per  M. 

AMERICAN  CAN  COMPANY 

COnTAINIRS  of  TIM  PLATE  -  BLACK  IKON  -  CAIVANI2LD  IRON  -  fIBAf 


Eliminate  causes 
of  "flatsWd  sours'' 
^'insure  sanitaiji 
cleanliness-^ — 


Ask.  your  supply?  inan  for 


^  ro^  W. 


I'l-TardCA. 


_Artistic 

Labels 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  Doeller 

CO. 

.  BALTIMORE.MD. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

ralUmore  tigures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co. 


New  York  prices  corrected  by  our  Special  Corespondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

ASPARAGUS*  (California) 

Balto.  N.Y. 


White  Mammoth,  No.  2^^ .  8.15 

Peeled.  No.  2  Vi .  3.10 

Large,  No.  2Vi .  3.20 

Peeled,  No.  2% .  3.26 

Medium,  No.  2^ . 

Green  Mammoth,  No.  2Vi .  2.66 

Medium,  No.  2Vi .  2.70 

Small,  No.  2  Vi .  2.66 

Tips,  White,  Mammoth,  No.  1  sq .  8.00 

Small,  No.  1  sq .  8.00 

Green,  Mammoth,  No.  1  sq .  8.40  8.00 

Small,  No.  1  sq .  2.80  3.00 

BAKED  BEANSt 

Plain,  No.  1 . 80  .86 

No.  2  .  1.06 

No.  3  . 

In  Sauce,  18  oz . 76  .90 

No.  1  . 70  . 

No.  2Vi  .  l.BO  1.66 

No.  10  .  6.00  6.60 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2.  .96  1.06 

Standard  Cut  Green,  No.  10 .  4.76  6.60 

Standard  Whole  Green,  No.  2 .  1.20  . 

Standard  Cut  Wax,  Now  2 .  1.10  . 

Standard  Cut  Wax,  No.  10 .  6.60  ...... 

Red  Kidney  Standard  No.  2 .  1.00  1.00 

Standard,  No.  10 .  4.76  Out 


LIMA  BEANSt 

No.  2,  Tiny  Green . 

No.  10  . 

No.  2,  Medium  Green. 
No.  10  . 


No.  2,  Green  and  White .  1.60 

No.  10  . 

No.  2.  Fresh  White . 

No.  10  .  9.00 

Soaked,  No.  2 . 

BEETS$ 

Baby,  No.  2 .  1.90 

8-16,  No.  2 . 

15-20,  No.  3 . - . 

Cut.  No.  2 .  1.20 

Cut,  No.  10 . - . 

Whole.  No.  10 .  6.60 

Diced,  No.  10 . 

CARROTS* 

Standard  Sliced,  No.  2 .  1.00  1.16 

Sliced,  No.  10 .  4.60  4.76 

Standard  Diced,  No.  2 . 96  . 

Diced,  No.  10 .  4.60  6.00 

CORN* 

Standard  Evergreen,  No.  2 . 

F.  O.  B.  Co . 

Standard  Shoepeg,  No.  2 . 

F.  O.  B.  Co .  1.36  . 

Extra  Standard  Shoepeg,  No.  2 . 

F.  O.  B.  Co .  1.40  . 

Fancy  Shoepeg,  No.  2 .  1.66  . 

F.  O.  B.  Co .  1.60  . 

Standard  Crushed,  No.  2 .  1.06  1.10 

F.  O.  B.  Co . 96  . 

Extra  Standard  Crushed,  No.  2 .  1.10  . 

F.  O.  B.  Co .  1.06  . 

HOMINY* 

Strndard  Split,  No.  3 .  1-10  1.16 

Split,  No.  10 . 3.26  3.90 


CANNED  VEGETABLE 

S - Continued 

SAUER  KRAUT* 

Balto. 

N.Y. 

Standard,  No.  2 . 

.  1.00 

1.10 

No.  2V4  . 

.  1.20 

No.  3  . 

.  1.36 

. 

No.  10  . 

.  4.00 

4.60 

SPINACH* 

Standard,  No.  2 . 

. 96 

+1.00 

No.  2  Vi  . 

.  1.30 

No.  3  . 

.  1.37Vi+1.60 

No.  10  . 

+4.60 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 


Standard,  No.  2,  F.  O.  B.  Co . 86  . 

No.  2Vi  .  1.16  tl.l6 

No.  3 .  1.20  +1.20 

No.  10  .  3.60  +3.76 

TOMATOES* 

Extra  Standard,  No.  1 . 76  . 

F.  O.  B.  County . 70  . 

No.  2  .  1.20  . 

F.  O.  B.  County .  1.16  . 

No.  3  .  1.85  . 

F.  O.  B.  County .  1.85  . 

No.  10  .  6.60  . 

F.  O.  B.  County .  4.76  . 

Standard,  No.  1 . 70  . 

F.  O.  B.  County . 67Vi  .62Vi 

No.  2  . 97Vi  . 

F.  O.  B.  County . 95  . 

No.  3  .  1.60  . 

F.  O.  B.  County .  1.47Vi  1.40 

No.  10  .  4.76  . 

F.  O.  B.  County .  4.60  4.50 

TOMATO  PUREE* 

Standard,  No.  1,  Whole  Stock . 60  .60 

No.  10,  Whole  Stock .  4.50  4.36 

Standard,  No.  1  Trimmings . 65  .56 

No.  10  Trimmings .  4.25  . 

Canned  Fruits 

APPLETS*  (F.  O.  B.  Factory) 

Maine,  No.  10 .  4.40 

Michigan,  No.  10 . 

New  York,  No.  10 .  4.60 

Pennsylvania,  No.  10,  water .  4.26  . 

Pa.,  No.  3 .  1.60  . 

Pa.,  No.  10,  solid  pack .  4.76  4.00 

APRICOTS*  (California) 

Standard,  No.  2^ .  2.26  2.16 

Choice,  No.  2V6 .  3.00  2.76 

Fancy,  No.  2Vi .  3.00 

BLACKBERRIES* 

Standard,  No.  2 .  1.36  1.46 

No.  3  . 

No.  10,  Water .  8.00  . 

No.  2,  Preserved .  1.76 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 .  2.40 

No.  10  .  16.00  12.00 


CHERRIES* 


1.26  . 

.  1.30 

1.40  . 


MIXED  VEGETABLES* 


Standard,  No.  2 . 96  . 

No.  in  .  4.60  . 

Fancy,  No.  2 .  1.06  1.16 

No.  10  .  6.00  6.60 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.80  1.46 

No.  10  .  6.60  . 

PEAS* 

1  etit  Pois,  Is . 

No.  2  Fancy  Sweets,  2s .  1.86  1.86 

No.  2  Fancy  Alaskas,  28 .  1.70  1.70 

No.  3  Fancy  Alaskas,  2s .  1.46  1.46 

No.  S  Fancy  Sweets,  2s . 

No.  4  Fancy  Sweets,  28 .  1.30  1.40 

No.  6  F-’ncy  Sweets,  2s .  1.16  1.36 

No.  3  S‘d.  Alaskas,  28 .  1.00  1.02V(i 

No.  4  Std.  Alaskas,  28 . 96  1.00 

No.  6  Std.  Sweets,  28 .  1.06  1.06 

No.  3  Std.  Alaskas,  lOa .  6.00  6.76 

No.  4  Std.  Alaskas.  lOs .  6.60  6.60 

No.  4  Early  June,  Is . 75  . 

PUMPKIN* 

Standard,  No.  2V4 .  . 

No.  3  . - .  1-00  1.60 

No.  10  . - .  3.00  4.26 


Standard,  Red,  Water,  No.  2 .  1.40  1.60 

White  Syrup.  No.  2 .  1.76  1.86 

Extra  Preserved,  No.  2 . . . 

Red  Pitted.  No.  10 .  12.00  14.00 

California  Standard  2V4 .  3.60 

Choice,  No.  2V4 .  3.76 

Fancy,  No.  2V4 .  4.26 

GOOSEBERRIES* 

Standard,  No.  2 .  1.20 

No.  10  .  6.00  6.76 

PE.4CHES* 

California  Standard,  No.  2V^,  Y.  C.  2.46  2.30 

Choice,  No.  2V^,  Y.  C .  2.76  2.70 

Fancy,  No.  2V4,  Y.  C .  2.90 

Extra  Sliced  Yellow,  No.  1 .  1.60  1.30 


Standard  White,  No.  2 . 

No.  3  . 

Extra  Standard  White,  No.  3... 

Seconds,  White,  No.  3 . 

Standard  Yellow,  No.  2 . 

Yellow,  No.  3 . 

Extra  Standard  Yellow,  No.  2. 


Seconds,  Yellow,  No.  3 .  1.46 

Selected  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  8 .  1.20 

Peeled,  No.  3 . 

Unpeeled.  No.  10 . 

Peeled,  No.  10 .  7.00  6.00 


CANNED  FRUITS— Continued 


PEARS* 

Standards,  No.  2,  in  syrup . 

No.  3  . 

Balto. 

1.10 

1.65 

N.Y. 

Seconds.  No.  3.  in  water . 

No.  3,  in  Syrup . 

Extra  Standards,  No.  2,  in  Syrup.... 
No.  3  . 

1.25 

1.86 

California  Bartletts,  Standard  2%.. 

2.95 

Choice  . 

3.60 

3.30 

Fancy  . 

Standard.  No.  10 . 

PINEAPPLE* 

Bahama,  Sliced,  Extra,  No.  2 . 

Grated,  Extra,  No.  2 . 

Sliced,  Extra  Standard,  No.  2 . 

Grated,  Extra  Standard.  No.  2 . 

9.25 

Hawaii  Sliced,  Extra,  No.  2V4 . 

2.85 

2.60 

Sliced  Standard,  No.  2V4 . 

2.70 

2.45 

Sliced  Extra,  No.  2 . 

2.25 

Sliced  Standard,  No.  2 . 

2.20 

Grated,  Extra,  No.  2 . 

2.00 

Shredded,  Syrup,  No.  10 . 

8.60 

Crushed,  Extra,  No.  10 . 

Eastern  Pie,  Water,  No.  10 . 

10.00 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  Na  2 .  2.00 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 


Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 .  l.Oo' 

Extra,  Preserved,  No.  2 .  2.10 

Standard,  Water,  No.  10 .  11.00  10.66 

FRUITS  FOR  SALAD* 

Fancy,  No.  2V^ .  4.00  3.65 

No.  lOs  .  14.76  12.75 


Canned  Fish 

HERRING  ROE* 


10  02-  .  1.10  1.16 

16  oz .  1.40 

17  oz .  1.60 

18  oz .  1.60 

19  oz .  • . 


Standard,  No.  2,  Factory,  18  oz. 
LOBSTER* 

Flats.  1-lb.  cases,  4  doz . 


V4-ib.  cases,  4  doz . ]  4I00 

Vi-lb.  cases,  4  doz .  2.20 

OYSTERS* 

Standards,  4  oz .  1.26  1.40 

5  oz .  1.36  1.60 

8  oz .  2.60  2.66 

10  oz .  2.70  2.90 

Selects,  6  oz. .  2.60  2.60 


SALMON* 

Red  Alaska,  Tall,  No.  1 

Flat.  No.  14 . 

Cohoe,  Tall,  No.  1 . 

Flat,  No.  1.! . 

Flat,  No.  V4 . 

Pink,  Tall,  No.  1 . 

Columbia  Flat,  No.  1 . 

Flat,  No.  V4 . 

Chums,  Tall  . 

Medium,  Red,  Tall . 

SHRIMP* 


Dry,  No.  1 .  1.70 

Wet,  No.  1.  Large .  1.70 


SARDINETS*  (Domestic),  per  case 

V4  Oil,  Keyless  . 

^  Oil,  Decorated  . 

Oil,  Tomato,  Carton 

y^  Mustard,  Keyless  . 

y^  Oil,  Carton  . 

%  Mustard,  Keyless  . 

California,  V4.  per  case.... 

Oval,  No.  1 . 

TUNA  FISH*  (California),  per  case 
White,  V4s  -■ 

White,  vis  „ 

White,  Is  . 

Blue  Fin,  V^s 
Blue  Fin,  Is. 

Striped,  V4s  . 

Striped,  Is  .„ 

Yellow,  V4«  • 

Yellow,  Is  ... 


.  8.00 

14.00  14.60 

.  25.00 

.  7.60 

.  14.60 

.  6.60 

.  12.60 

.  7.60 

_  14.26 


+3.60 

+4.76 


+3.60 

+4.76 

+3.15 

+16.00 

+3.40 


3.60  2.87V4 


1.60  1.65 

.  4.'86 

.  2.86 

1.46  1.65 

.  2.16 
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«B  Cans  arc  Best  Cans  » 


BOyLE  CANS 


After  all . .  .  you  are  more  interested  in 
-X  cans  and  closing  macliines  tkat  give  you 
no  troukle  at  peak  load  tkan  in  essays  akout 


service. 


Tkat  IS  tke  kind  of  cans  and  mackines  we 
supply,  kacked  up  witk  personal  attention. 

Our  organization  is  not  kurdened  witk  prok- 
lems  foreign  to  can-making,  so  tkeir  interest 
IS  not  diverted  from  tke  all  -  important  duty 
of  taking  care  of  your  needs. 


METAL  PACKAGE  CORPORATION  op  N  Y 

Boyle  Plant: 

811  S.  Wolfe  St.,  Baltimore,  Md. 

Pkone — W^olfe  6300 

Ai-aspetk,  Y.  110  Past  42ncl  5t.,  New  York  City  Brooklyn,  N.  Y. 

SANITARY  CAN  DIVISION 

Carle  Cooling,  Sales  M.anager 

"Dad”  Loweree  Ckarlie  XJnruk  Bill"  Rigktor,  Jr. 

Pd  VT oelper.  Seafood  Can  Department 


TffT’r1irf^''''tniiTif  irf i  i  i  i  r  n  - 


BALTIMORE,  JANUARY  27,  1930 


Early  Convention  Evidence  Showed  Buyers  Not  In¬ 
terested  in  Futures— Few  Offers  of  Goods  at  Chicago. 


Some  Future  Prices. 

HE  GAME  IS  ON  —  This  was  the  big  week  of 
sparring  and  maneuverying  in  preparation  for 
the  year’s  great  game  of  buying  futures,  espe¬ 
cially,  but  also  spots,  and  all  this  took  place  at  the 
annual  Convention  in  Chicago.  An  early  estimate  of 
the  trend  of  events  at  this  big  Convention  led  one  ex¬ 
perienced  operator  to  the  conclusion  that  the  buyers 
were  not  eager  for  futures.  The  meeting  may  there¬ 
fore  be  written  dowm  as  thoroughly  normal,  and  right 
now  we  are  willing  to  write  it  down  that  the  week 
would  end  up  with  a  frenzy  of  buying,  though  neither 
buyers  nor  canners  will  admit  it.  What  children  men 
are  even  when  grown  up!  But  if  possible  more  inter¬ 
esting  than  this  case  of  bluffing,  on  both  sides,  is  the 
complaint  of  the  brokers  over  the  scarcity  of  offerings 
of  goods  by  canners.  How  is  a  broker  to  earn  his 
Convention  expenses  unless  he  has  goods  to  sell?  And 
so  the  canners  met  the  buyers  as  dead-set  against  sell¬ 
ing  any  spots,  as  the  buyers  seemed  dead-set  against 
buying  any  futures. 

But  back  in  the  home  towns  the  buyers  had  their 
agents  getting  very  busy  to  discover  any  goods  worth 
while,  and  they  have  been  taking  them  this  week 
wherever  they  could  induce  the  canner  to  part  with 
them.  The  chain  store  men  took  advantage  of  Con¬ 
vention  time  to  hie  themselves  out  to  the  Ozarks  to  try 
to  corral  any  tomatoes  they  could  find,  and  they  found 
some,  but  they  paid  the  canners’  prices.  There  is 
probably  not  a  tomato  canner  in  the  land  who  is  not  a 
rampant  bull  on  tomato  prices  right  now,  and  many 
of  those  who  have  some  good  blocks  say  “$1.25  for  2s, 
or  bust.”  And  they  have  not  much  chance  of  busting. 
Tomato  prices  are  reported  firming  up  everywhere, 
and  advancing.  Canners  will  come  home  from  the 
Convention  with  sharpened  pencils  and  the  first  thing 
they  will  do  will  be  to  mark  all  tomato  prices  up  from 
10c  to  25c,  and  so  with  pea  canners  and  corn  canners 
and  most  other  canners.  Those  who  have  any  beans 
are  about  convinced  that  this  is  a  good  time  to  forget 


about  selling  them.  They  will  be  worth  more,  later. 
And  so  as  one  canner  said  this  week,  “I  don’t  need  the 
money,  and  so  I  told  the  buyer  it  would  cost  him  15c 
per  dozen  more  than  he  had  offered.”  He  may  not 
have  gotten  it,  there  and  then,  but  if  he  did  not,  he 
will  later. 

As  for  spots  there  is  little  to  worry  about.  The 
market  cannot  well  help  but  grow  stronger  on  all  items. 
See  elsewhere  in  this  issue  the  report  of  the  small 
holdings  of  canned  peas  in  Wisconsin.  What  is  true 
of  Wisconsin  is  just  as  true  of  other  States  and  you 
may  expect  to  see  peas  grow  very  strong. 

Likewise  we  publish  the  figures  for  the  1929  tomato 
pack  in  the  Tri-States,  gathered  and  put  out  by  that 
Association,  and  you  will  note  that  they  got  quite  a 
good  tomato  pack  in  1929,  as  was  expected.  If  all 
the  balance  of  the  country  had  done  as  well  in  its 
tomato  increase  the  market  would  now  be  easy,  but 
the  country  has  had  to  look  to  the  Tri-States  for  toma¬ 
toes  for  months,  and  as  a  result  the  stocks  here  are 
very  low.  And  they  will  not  hold  out.  Tomatoes  are 
growing  stronger  daily,  and  the  late  buyer  will  pay 
a  heavy  premium.  This  time  the  canners  know  the 
value  of  their  goods,  and  are  demanding  it. 

Changes  in  this  week’s  market  prices  are  not  many, 
but  what  there  are  seem  to  be  in  an  upward  direction. 
Of  course  practically  all  buyers  are  at  the  Chicago 
Convention,  and  those  who  are  not  are  waiting  for  re¬ 
ports  from  the  Convention. 

In  last  week’s  issue  we  gave  you  some  future  prices 
as  quoted.  Here  are  some  prices  as  quoted  in  the  West, 
and  they  are  worth  considering,  as  an  evidence  of  what 
is  being  done. 


The  J.  LeRoy  Farmer  Canning  Company,  of  Ce¬ 
dar  Rapids,  la.,  has  announced  the  following : 


Corn  No.  2  No.  10 

tins  tins 

24-2  Standard  Evergreen . $  .90 

24-2  Extra  Standard  Evergreen . 95 

24-2  Fancy  Evergreen .  1.00 

24-2  Golden  Bantam .  1.15 

24-2  Fancy  Golden  Bantam .  1.25 

24-2  Fancy  Whole  Grain  Bantam .  2.00 
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Green  Stringless  Beans 


Fancy  No.  1  Sieve,  whole . $2.35  $11.75 

Fancy  No.  2  Sieve,  whole .  2.10  10.50 

Fancy  No.  3  Sieve,  whole .  1.80  8.50 

Fancy  No.  1-2-3  Sieve,  mixed  cut .  1.50  7.50 

Fancy  No.  4  Sieve,  cut .  1.35  6.50 

Fancy  Cut .  1.25  5.75 

Extra  Standard,  cut .  1.05  5.25 

Standard,  cut .  1.05  5.25 

Improved  Kidney  Wax  Beans 

Fancy  No.  1-2-3  Mixed,  cut . $1.40  $  7.00 

Fancy  No.  4,  cut .  1.35  6.53 

Fancy,  cut  .  1.25  5.75 

Extra  Standard,  cut .  1.15  5.58 

Standard,  cut  .  1.15  5.25 

Tomatoes 

Fancy  Hand  Packed . $1.25  . 

Extra  Standard  Hand  Packed . 90  4.25 

Puree  (made  from  trimmings) .  3.75 

Pumpkin 

No.  2  No.  21/, 

Dry  Pack  S.  E.  L . $  .70  $  .85“  $  2.85 


Prices  f.  o.  b.  factories  and  guaranteed  against  pack¬ 
er’s  own  decline  to  date  of  shipment.  Packet-’s  future 
terms  and  conditions.  Orders  subject  confirmation. 


Buying  Expected  to  Begin — Tomatoes  Advancing — 
Heavy  Pea  Buying  Expected — Com  Attracting  At¬ 
tention — Fruits  Firm — Sardine  Prices  Steady — Con¬ 
sumers  Continue  Heavy  Demand  for  Asparagus. 

New  York,  January  23,  1930. 

HE  MARKET — This  week  should  mark  the  last 
dull  period  for  some  time  to  come  in  this  market, 
and  buyers  are  only  awaiting  the  closing  of  the 
Chicago  Convention  before  getting  their  ordering  under 
way.  As  is  always  the  case,  the  conventions  have 
served  to  halt  any  buying  which  may  have  been  con¬ 
sidered  for  this  particular  time.  In  spite  of  the  light 
stocks  held  in  second  hands  here,  recent  buying  has 
been  of  a  “when  needed”  nature.  Advices  from  Ogden, 
Utah,  report  that  agreement  has  been  reached  between 
the  Utah  Canners  Association  and  farmers’  organiza¬ 
tions  on  the  price  to  be  paid  for  peas  during  the  coming 
season.  Canners  granted  an  increase  of  approximately 
$1.50  per  ton  over  the  1929  prices.  Prices  for  common 
varieties  will  be  as  follows :  No.  1,  $59.50  a  ton ;  No.  2, 
$37.50  a  ton,  and  No.  3,  $17.50.  Early  Alaskas  will  run 
$5  per  ton  above  these  figures,  it  is  reported.  From  all 
market  indications  in  the  past  there  will  be  a  surge  of 
buying  orders  going  forth  within  the  next  week  or  two 
which  should  fairly  well  clean  up  remaining  stocks  of 
the  1929  pack  on  practically  all  canned  foods. 

Southern  Tomatoes — The  market  continues  firm  at 
921/)  to  95c  for  standard  2s,  f.  o.  b.  factory,  with  con¬ 
siderable  spot  business  consummated  during  the  week. 
The  needs  of  the  distributors  are  such,  however,  that 
wholesalers  will  probably  grab  up  everything  they  can 
get  at  these  levels  shortly. 

Peas — General  quietness  rules  on  new  pea  business, 
although  second  hands  report  that  retail  distributors 
have  come  to  them  with  practically  empty  hands.  In 


turn,  wholesalers  have  not  a  large  reserve  to  supply 
this  demand,  and  must  go  to  the  packers  immediately. 
As  mentioned  above,  this  movement  should  start  next 
week. 

Com — The  situation  in  corn  is  similar  to  that  of  peas 
and  tomatoes.  Prices  are  being  well  maintained,  and 
the  statistical  situation  is  one  greatly  favoring  the  can¬ 
ners.  The  wholesalers  realize  this,  and  it  is  believed 
that  there  will  be  little  backwardness  on  their  part  re¬ 
garding  prices  when  they  start  to  place  their  orders. 

California  Fruits — Statistics  received  in  the  local 
trade  indicate  that  the  1929  pack  of  all  California 
fruits  was  approximately  3,000,000  cases  below  the 
average  of  the  four  preceding  years.  This  news  has 
not  occasioned  much  surprise,  as  it  was  generally  con¬ 
ceded  that  California  fruits  were  in  a  very  firm  condi¬ 
tion.  Prices  are  strong  and  considerable  activity  is 
noted  on  the  part  of  wholesalers  trying  to  fill  belatedly 
their  needs  for  the  next  two  months. 

Sardines — Maine  packers  report  a  firm  movement  in 
the  new  pack,  with  prices  steady.  The  uncertainty  of 
the  past  month  has  passed  away  and  trading  in  canned 
sardines  is  again  progressing  on  a  normal  basis,  with 
prices  strong  and  sales  satifactory. 

Tuna  Fish — Several  wholesalers  here  experienced 
some  difficulty  in  finding  spot  goods  this  week,  and  the 
report  of  this  has  served  to  intensify  interest  in  this 
canned  food,  with  the  result  that  second  hands  are 
watching  developments  more  closesly  in  tuna,  and  are 
placing  orders  more  freely.  Prices  are  steady,  with 
no  changes  reported  from  last  week. 

Asparagus — ^The  trade  here  is  well  pleased  with  the 
movement  of  canned  asparagus  into  consumption. 
Retail  outlets,  especially  the  chains,  are  selling  more  of 
this  product  than  last  year,  according  to  estimates, 
and  it  is  possible  that  there  will  be  a  shortage  in  first 
hands  before  long.  Prices  are  strong,  with  a  slight 
upward  tendency,  reflecting  market  conditions. 

Spinach — Very  little  activity  was  noted  in  canned 
spinach  during  the  week.  Buyers  are  either  in  pos¬ 
session  of  larger  stocks  than  anticipated,  or  else  are 
awaiting  a  definite  demand  from  retailers  before  enter¬ 
ing  the  market  again.  However,  this  quietness  has 
not  weakened  the  attitude  of  canners,  and  prices  hold 
unchanged. 

String  Beans — Cut  wax  beans  came  into  prominence 
this  week  with  several  important  factors  reporting  an 
immediate  need  of  a  large  quantity.  They  were  able 
to  fill  their  need,  it  is  reported,  but  paid  the  market 
price,  being  unable  to  secure  a  concession,  which  they 
had  more  or  less  anticipated,  because  of  the  slackness 
in  demand  for  this  food  recently. 

CHICAGO  MARKET 

By  '"Observer'’ 

Special  Correspondent  of  "The  Canning  Trade" 

Buyers  Show  Much  Interest — Looking  at  Futures — 

Brokers  Complain  of  Lack  of  Offerings — Strong  In¬ 
terest  in  Corn — Tomatoes  Stronger — ^Peas  Rapidly 

Disappearing — Beans  Wanted. 

Chicago,  January  23,  1930. 

active  INTEREST — Just  as  the  big  Convention  is 
getting  under  way  a  number  of  dilatory  buyers 
"^have  awakened  and  have  begun  to  show  active  in¬ 
terest  in  spot  stocks  over  a  considerable  range  of  items. 
No  doubt  with  the  recovery  from  the  Convention  ex- 
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citement  many  additional  want  lists  will  develop  call¬ 
ing  for  early  urgent  attention. 

Most  buyers  have  thus  far  been  adverse  to  any  fu¬ 
ture  canned  foods  commitments,  but  from  the  general 
tone  of  conservations  it  would  seem  that  to  packers 
who  have  rendered  credible  service  in  previous  seasons 
and  who  are  disposed  to  show  something  attractive  for 
1930,  some  additional  future  contracts  will  be  forth¬ 
coming. 

Brokers  are  complaining  bitterly  over  the  paucity  of 
offerings  which  they  have  been  able  to  get  from  their 
canners.  It  is  not  beyond  the  range  of  iKJSsibility  but 
that  the  development  of  increasing  preponderance  of 
many  buyers  as  against  few  sellers  will  start  the  mar¬ 
ket  on  a  boom  which  may  last  well  into  the  summer.  It 
is  hard  to  find  anyone  with  many  sound  arguments  as 
to  why  something  of  this  sort  should  not  occur  at  least 
in  some  degree. 

There  is  considerable  undertone  of  interest  and  sus¬ 
pense  as  to  what  new  situations  may  crystallize  out  of 
the  Convention  proceedings. 

Corn — Attention  is  good  and  it  is  understood  that  a 
considerable  buying  interest  has  been  in  evidence  this 
last  week.  White  varieties  of  corn  seem  to  be  stronger 
although  no  change  in  price.  There  are  fewer  offer¬ 
ings,  as  several  operators  who  had  a  few  thousand  cases 
each  which  nobody  would  touch  during  the  November- 
December  depression  are  cleaned  up.  What  little  com 
remains  is  in  comparatively  few  hands. 

Golden  Bantam  corn  and  other  yellow  varieties  are 
not  quite  so  strong  as  the  white  com;  in  fact,  it  is 
likely  that  some  attractive  values  will  be  possible  in  the 
Bantam  grades;  a  little  revamping  of  prices  on  same 
will,  however,  attract  enormous  consumer  interest,  and 
any  little  excess  of  those  grades  will  quickly  move  out. 

Tomatoes — Market  stronger  and  then  some.  It  is 
hard  to  believe  where  all  these  tomatoes  are  going.  The 
increasing  strength  in  the  market  means  distinctly 
higher  prices  this  next  week,  as  it  is  quite  certain  that 
a  considerable  number  of  buyers  have  been  postponing 
covering  on  further  tomato  needs  until  the  invention 
is  over. 

Tomato  Puree — Supply  is  very  short;  no  changes  in 
price,  but  very  few  sellers  available  who  have  any¬ 
thing  at  all  to  offer,  and  where  it  is  quoted  prices  are  so 
high  ?.s  to  discourage  buyers. 

Peas — Excellent  interest  and  rapidly  decreasing  re¬ 
serves.  Many  canners  have  put  out  fresh  lists  to  their 
trade  during  the  week.  The  notable  outstandiny  figure 
on  these  reserve  sheets  is  the  fact  that  so  many  items 
are  scratched  off  as  “sold  out.”  It  requires  a  lot  of 
picking  and  hunting  now  to  be  able  to  assemble  any  sat¬ 
isfactory  holdings  on  peas. 

It  seems  to  be  the  general  sentiment  that  future  peas 
out  of  Wisconsin  will  be  priced  about  as  1929  crop. 

String  Beans — A  considerable  number  of  new  buyers 
are  making  an  appearance  for  beans,  especially  the 
cheaper  grades  of  standard  and  extra  standard  cuts, 
and  the  early  spring  pack  from  the  South  this  year  will 
come  into  delivery  at  a  time  when  it  is  badly  needed. 

Chicago  Dried  and  Canned  Foods  Association — This 
organization  held  its  annual  banquet  and  election  of 
officers  on  January  15th.  Mr.  H.  R.  White,  canned 
foods  buyer  for  John  Sexton  &  Co.,  was  elected  presi¬ 
dent  for  the  coming  year.  Among  other  responsibilities 
this  organization  has  charge  of  all  of  the  grocery  trade 
arbitration  cases  for  Chicago  and  adjacent  territory. 


and  it  enjoys  a  dignity,  acceptance  and  prestige  which 
places  its  actions  quite  entirely  above  the  plane  of  ar¬ 
gument  within  grocery  trade  circles. 

The  number  of  arbitration  cases  for  the  year  just 
ended  was  by  far  the  lowest  in  history,  all  of  which  be¬ 
speaks  a  most  harmonious  condition  within  the  trade. 

The  maintenance  of  this  well-knit  wide-awake  or¬ 
ganization  is  the  surest  guarantee  of  continued  har¬ 
mony,  and  there  will  no  doubt  be  even  greater  accom¬ 
plishments  by  this  good  group  in  the  future. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  ‘  The  Canning  Trade." 


Severe  Weather  Continues,  and  Interferes  With  Ship¬ 
ping — ^Buyers  Getting  Busy — Tomato  Prices  on  the 
Rise — But  Few  Offerings  of  Beans — Prices  of  Greens 
Firm — Futures  are  Being  Made  at  Full  Prices. 

Springfield,  Mo.,  January  23,  1930. 

WEATHE^The  severe  winter  weather  which 
we  mentioned  in  our  last  week’s  market  letter, 
continues  to  prevail  throughout  the  Ozarks — 
there  is  no  relief  in  sight  now.  Within  the  past  several 
days  the  temperature  registered  at  one  time  as  low  as 
17  degrees  below  zero.  The  temperature  this  morning 
is  two  above  zero.  This  kind  of  weather  condition 
interferes  materially  with  transportation,  thereby  ef¬ 
fecting  general  business  in  all  lines. 

Spot  Sales— Within  the  past  week  there  have  been 
quite  a  few  cars  of  spot  tomatoes  sold.  Buyers  for  one 
large  chain  grocery  company  seem  to  have  made  up 
their  minds  that  there  is  no  possible  show  for  any  de¬ 
cline  in  market  prices  on  tomatoes,  and  are  now 
making  purchases  throughout  the  Ozarks.  Jobbing 
grocers  here  and  there  are  making  purchases,  but  they 
don’t  seem  to  move  forward  with  the  same  confidence 
as  that  displayed  by  the  large  chain  store  concerns. 
Every  sale  of  which  we  have  any  knowledge  has  been 
made  at  canners’  full  asking  prices. 

Spot  Tomato  Prices— Today’s  market  prices  on  spot 
tomatoes  are  very  strong,  and  show  a  tendency  to  a 
still  higher  level  of  value.  It  now  seems  the  opinion 
of  the  few  canners  holding  spot  tomatoes,  that  the 
prices  on  same  will  probably  go  as  high  as  they  did  at 
this  period  last  year — ^this  now  seems  to  be  an  assured 
fact.  It  might  be  possible  today  to  buy  spot  tomatoes 
in  a  limited  way  here  in  the  Ozarks  at  the  following 
range  of  prices,  but  we  doubt  if  these  prices  will  be 
good  by  the  time  this  market  letter  is  published: 
Is  standard,  10  oz.,  65c  to  671/jc;  No.  303  cans,  16  oz., 
92V2C  to  97V2C;  No.  2  standards,  95c  to  $1.05;  No.  2 
extra  standards,  $1.10  to  $1.20;  No.  214  standards,  if 
obtainable,  $1.40  to  $1.50;  No.  10  standards,  if  obtain¬ 
able,  $5.  There  are  canners  in  the  district  who  believe 
that  2s  standards  will  go  to  $1.25  factory  points  dur¬ 
ing  the  month  of  February,  if  there  are  any  left  unsold 
in  the  Ozarks. 

Spot  Green  Beans — Offerings  of  this  popular  canned 
food  product  are  less  plentiful,  and  canners  prices 
today  on  cut  stringless  are:  No.  2  size,  $1  to  $1.10; 
No.  10  size,  $5.25  to  $5.50.  It  might  be  possible  to  buy 
a  few  straight  cars  of  the  No.  2  size,  but  canners  hold¬ 
ings  of  No.  10s  are  limited,  and  it  is  doubtful  if  more 
than  two  or  three  straight  cars  of  this  size  could  be 
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bought  in  the  district.  Most  canners  who  are  holding 
any  spot  green  beans  are  also  holding  some  tomatoes, 
and  they  seem  to  prefer  to  sell  their  beans  for  ship¬ 
ment  in  mixed  cars  with  tomatoes. 

Mustard  Greens — ^We  have  reached  a  point  in  the 
year  when  there  is  usually  a  good  demand  for  this 
popular  food  product.  We  quote  today’s  prices:  No.  2 
size,  90c  to  95c;  No.  size,  $1.20  to  $1.25;  No.  10 
size,  $4.50  to  $4.75.  These  can  be  bought  for  ship¬ 
ment  in  cars  with  tomatoes. 

Turnip  Greens — Prices  are  held  very  firm.  No.  2 
size,  95c;  No.  21/2  size,  $1.20;  No.  10  size,  $4.50  to 
$4.75.  These  can  be  bought  in  straight  carlots,  or  ship¬ 
ment  in  cars  with  tomatoes. 

Sauer  Kraut — Today’s  prices,  for  shipment  in  cars 
with  tomatoes:  No.  303  cans,  75c;  No.  2  cans,  85c; 
No.  21/2  cans  $1.10,  factory  points  Northwest  Arkansas. 

Blackberries — Limited  offerings,  standards,  water 
pack,  E/L  cans,  from  wild  variety:  No.  2  size,  $1.10; 
No.  10  size,  $5.25  for  shipment  in  cars  with  tomatoes. 
There  is  one  car,  which  can  be  bought  if  unsold.  No.  2 
blackberries  packed  from  cultivated  fruit  good  solid 
pack  at  $1.25  per  dozen,  f.  o.  b.  Northwest  Arkansas 
point. 

Canned  Apples  —  Today’s  prices  No.  10  standard 
apples  in  straight  carlots,  or  shipment  in  mixed  cars 
with  tomatoes:  Ben  Davis,  $3.75;  Jonathans,  $4. 

Sales  of  Future  Tomatoes — Considering  the  fact 
that  only  a  part  of  the  canners  in  the  Ozarks  have 
placed  any  offerings  of  future  tomatoes  on  the  market, 
we  have  reports  that  sales  have  been  very  satisfactory 
to  these  canners,  and  in  every  instance,  sales  have 
been  made  at  canners’  full  asking  prices.  As  indicated 
in  our  last  week’s  market  letter  a  good  many  canners 
in  the  Ozarks  show  no  disposition  to  place  any  offer¬ 
ings  of  future  tomatoes  on  the  market  just  at  the 
present  time.  There  are  a  number  of  canners  and 
canning  companies  throughout  the  Ozarks  who  have 
not  yet  decided  definitely  as  to  their  plans  of  operation 
in  regard  to  this  year’s  pack,  and  who  will  probably 
not  place  any  offerings  of  future  tomatoes  on  the  mar¬ 
ket  until  definite  plans  have  been  formulated.  There 
are  also  several  canning  plants  in  the  district  which 
may  stand  idle  during  the  packing  season  of  1930, 
although  these  factories  -were  in  operation  last  year. 
There  is  indications  that  there  are  canners  in  the  dis¬ 
trict  who  may,  a  little  later,  place  some  offerings  of 
future  tomatoes  on  the  market,  and  on  a  higher  range 
of  prices  than  those  which  have  been  quoted  up  to  this 
time. 

Hazards — Experienced  canners  have  learned  that 
every  year  some  hazards  must  be  contented  with,  and 
that  these  probable  hazards  must  be  taken  into  con¬ 
sideration  before  confirming  sales  at  fixed  prices  for 
future  delivery.  Canners  tell  us  some  unexpected 
hazards  come  up  each  year,  and  often  times  same  has 
a  very  serious  effect  on  the  cost  of  packing. 

Contracting  Acreage — The  average  tomato  and  bean 
packer  in  the  Ozarks  has  not  yet  finished  the  work  of 
contracting  their  coming  season’s  pack.  This  work  is 
usually  done  during  the  months  of  January,  February 
and  March.  With  the  weather  we  are  experiencing  in 
the  Ozarks  during  the  present  month,  practically  no 
contracting  is  going  on.  Readers  of  this  letter  will 
understand  it  will  be  anyhow  60  days  before  the 
average  canner  in  the  district  will  know  just  what  his 
contracted  acreage  of  tomatoes  will  be  for  the  coming 
season’s  pack. 


THE  GULF  STATES  MARKET 

B»  BAYOU 

Special  Correspondent  of  “The  Canning  Trade” 


Shrimp  Stock  Shipped  Out  of  Warehouses  Not  Being 
Replenished — Not  an  Unusual  Situation  at  This  Time 
of  Year — Some  Hopes  of  Oyster  Pack,  Yet  Chances 
Appear  Slight. 

Mobile,  Ala.,  January  21,  1930. 

HRIMP — The  shrimp  pack  in  this  section  is  not 
chalking  up  any  figures  in  the  production  column, 
and  as  a  consequence  of  this  the  stock  being  ship¬ 
ped  out  of  the  packers’  warehouses  is  not  being  replen¬ 
ished,  and  it  is  a  case  of  “all  going  out  and  nothing 
coming  in.” 

This  is  not  an  unusual  situation  at  this  time  of  the 
year,  but  the  lack  of  work  is  more  keenly  felt  than  ordi¬ 
narily  in  Alabama  at  this  time,  because  there  are  no 
oysters,  hence  the  sea  food  canning  factories  are  idle 
when  the  are  no  shrimp  to  pack.  The  prospects  of  any 
further  shrimp  pack  this  season  are  dwindling  down 
each  day,  and  if  things  about  the  canneries  continue  in 
this  inactive  condition  much  longer  the  sea  food  fac¬ 
tories  will  be  compelled  to  shut  down  for  the  season. 
A  few  shrimp  were  caught  this  past  week  here,  but  the 
canneries  could  not  use  them,  as  they  were  too  small. 

The  demand  for  raw,  headless  shrimp  is  very  good; 
however,  the  trade  is  not  taking  very  many  of  the 
small  shrimp  as  a  substitute  for  the  large  ones.  Never¬ 
theless,  large  shrimp  are  so  awfully  scarce  that  some  of 
the  small  ones  are  finding  their  way  into  the  market, 
notwithstanding  their  unpopularity. 

The  same  situation  exists  more  or  less  in  the  canned 
shrimp  market.  Very  few  want  the  small  shrimp,  but 
when  the  larger  ones  are  not  available  the  trade  seems 
to  take  an  easier  attitude  towards  the  baby  crusta¬ 
ceans,  and  they  eventually  find  their  way  to  the  consu¬ 
mers.  The  closed  season  for  the  canning  of  shrimp  is 
on  in  Mississippi  and  Louisiana.  The  price  of  canned 
shrimp  is  $1.35  for  No.  1  small  and  $1.65  per  dozen  for 
No.  1  large,  f.  o.  b.  factory. 

Oysters — The  oyster  pack  in  Alabama  is  about  as 
far  off  being  a  realization  at  this  stage  of  the  game 
this  season  as  it  was  at  the  beginning  of  the  sea¬ 
son,  and  while  there  have  been  some  hopes  of  an  oyster 
pack,  yet  the  chances  appear  to  grow  less  as  the  season 
advances  and  especially  when  unfavorable  tides  and 
other  conditions  have  made  the  oysters  not  altogether 
suitable  for  canning,  because  the  yield  per  can  has  been 
low.  There  have  been  more  or  less  complaints  from  all 
oyster  producing  sections  in  the  United  States  this  year 
of  the  poor  condition  of  the  oysters.  In  some  sections 
they  attribute  it  to  high  tides,  which  causes  a  surplus 
supply  of  salt  water  on  the  oysters,  while  in  other  sec¬ 
tions  they  blame  it  to  the  lack  of  rain,  but  whatever  the 
reason  may  be,  the  fact  remains  that  the  oysters  have 
not  been  as  fat  and  plump  as  they  should,  and  this  cuts 
down  the  yield  per  barrel. 

Frankly,  the  oyster  reefs  in  Alabama  should  not  be 
disturbed  this  year,  whether  the  oysters  are  poor  or 
not,  and  if  let  alone  this  year  they  will  be  in  fine  shape 
next  year. 

The  oyster  market  is  feeling  the  same  slackness  that 
other  businesses  are,  be  it  canned  foods  or  other  manu¬ 
factured  product.  The  buyers  are  all  practicing  the 
“hand-to-mouth”  method  of  buying,  and  this  is  what 
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every  canner  has  to  take  into  consideration  in  market¬ 
ing  his  product. 

Mississippi  is  canning  a  good  many  oysters,  and 
should  turn  out  a  normal  pack.  Louisiana  may  also  turn 
out  a  normal  pack,  yet  there  are  not  many  oysters 
packed  in  Louisiana,  and  the  bulk  of  the  oysters  pro¬ 
duced  in  Louisiana  are  canned  in  Mississippi. 

CALIFORNIA  MARKET 

By  “Berkeley," 

Special  Correspondent  “The  Camming  Trade.” 

Rains  Promise  Good  Crops — Buying  Resumed — Study¬ 
ing  the  Pack  Figures — No  Hurry  About  New  Prices. 
Tomatoes  in  Few  Hands — Fresh  Asparagus  Appears. 

Chicago,  January  23,  1930. 

ETTER  OUTLOOK — The  crop  outlook  in  Cali¬ 
fornia  has  been  greatly  improved  since  the  first  of 
the  year  by  rains  which  have  visited  all  parts  of 
the  State.  The  fall  and  early  winter  months  set  a  new 
record  for  drought,  but  the  new  year  ushered  in  heavy 
storms  and  a  situation  that  had  become  serious  has 
been  greatly  relieved.  But  one  weather  station  in  the 
State  reports  a  normal  precipitation,  this  being  Santa 
Rosa,  but  several  are  close  to  the  normal  mark.  The 
San  Joaquin  Valley  is  the  region  now  suffering  the 
most,  with  only  about  one-half  the  normal  precipita¬ 
tion.  The  rains  have  enabled  the  commencement  of 
farming  operations  and  the  planting  of  early  field  crops 
is  under  way.  In  some  lines  acreages  will  be  reduced, 
owing  to  the  dry  fall,  but  there  is  every  likelihood  that 
crops  will  be  close  to  the  average. 

Buying — ^The  expected  increased  demand  for  canned 
foods  after  the  first  of  the  year  has  made  its  appear¬ 
ance,  and  business  has  resumed  its  old-time  activity. 
Some  splendid  orders  have  been  received  by  canners 
during  the  past  ten  days,  with  inquiries  that  suggest 
that  some  real  business  is  ahead.  Reports  of  light 
stocks  are  coming  from  leading  distributing  centers  and 
the  business  recently  placed  has  been  accompanied  by 
requests  for  immediate  shipment.  California  canners 
are  carrying  very  light  stocks  of  many  lines,  but  in 
general  prices  are  being  well  maintained  and  there  is 
not  the  usual  shading  to  get  rid  of  odd  lots.  Some 
added  export  business  has  come  in  of  late,  but  this  is 
not  of  large  volume,  buyers  apparently  ordering  noth¬ 
ing  not  urgently  needed. 

The  Statistics — ^The  canned  food  trade  is  still  study¬ 
ing  the  California  pack  statistics  released  recently  by 
the  Canners  League  of  California,  and  is  finding  that 
the  early  reports  of  light  packs  in  many  varieties  of 
fruits  were  based  on  correct  estimates.  The  size  of  the 
apricot  pack  was  probably  a  surprise  to  some,  and  this 
fruit  is  one  of  the  weakest  items  in  the  list.  The  crop 
was  not  an  especially  large  one,  but  a  larger  percentage 
was  canned  than  usual  to  help  make  up  for  the  short¬ 
age  in  peaches.  The  pack  of  4,211,471  cases  was  the 
largest  ever  made,  but  this  may  easily  come  in  handy 
as  the  apricot  crop  is  inclined  to  be  an  erratic  one, 
varying  wddely  from  year  to  year.  As  it  is,  the  surplus 
is  largely  in  a  few  grades,  and  since  the  first  of  the 
year  there  have  been  withdrawals  of  lower  grades  in 
the  No.  10  size  on  the  part  of  some  of  the  largest  pack¬ 
ers.  Pears  are  moving  more  freely  again,  now  that 
most  of  the  pack  in  the  Pacific  Northwest  has  been  ab¬ 
sorbed,  and  there  are  but  few  cherries  or  plums  to  be 


had.  A  complete  cleanup  of  peaches  seems  in  sight,  the 
first  time  in  several  years  that  this  has  been  effected. 

No  Hurry  About  New  Prices — Canners  are  in  no 
hurry  to  bring  out  opening  prices  on  the  1930  pack  of 
spinach,  and  some  of  the  large  packers  suggest  that 
these  will  not  make  their  appearance  until  toward  the 
end  of  February.  Stocks  of  last  year’s  pack  are  still 
available,  and  all  efforts  will  be  centered  on  moving 
these.  Spinach  planting  is  under  way  and  growers  are 
heeding  the  advice  of  canners  to  reduce  the  acreage 
from  that  of  last  year.  Despite  the  huge  pack  made 
last  year,  prices  are  being  well  maintained,  and  in  gen¬ 
eral  are  at  last  spring’s  opening. 

Tomatoes — Holdings  of  tomatoes  are  getting  down 
to  a  few  items  in  the  hands  of  a  very  few  canners.  They 
are  still  to  be  had  in  standards  at  $1  for  No.  2,  $1,221/2 
and  $4.25  for  No.  10.  A  few  extra  standards  are  also 
to  be  had  at  $1.40  for  No.  2VL>s  and  $4.50  for  No.  10s. 

A  few  other  sizes  and  grades  might  be  located  in  first 
hands,  but  this  is  doubtful. 

New  Asparagus- — A  few  pounds  of  fresh  asparagus 
made  its  appearance  on  the  market  recently,  selling  for 
$2  a  pound,  but  it  will  be  a  full  month  before  this  vege¬ 
table  is  available  in  commercial  quantities.  The  can¬ 
ned  pack  is  available  in  very  small  quantities  only,  and 
a  very  close  cleanup  is  in  sight.  Indeed,  if  the  pack 
had  been  made  to  the  order  of  consumers  it  could  not 
have  come  closer  to  actual  requirements. 

Plans  for  the  annual  convention  of  the  Canners 
League  of  California  are  going  ahead  apace,  and  mem¬ 
bers  are  being  advised  of  a  change  in  the  opening  date 
from  February  26th  to  February  27th.  The  gathering 
will  be  at  Hotel  Del  Monte,  Del  Monte,  Cal.,  where  it 
has  been  held  for  the  past  several  years. 

WISCONSIN  PEAS  AT  LOW  EBB 

AREPORT  showing  the  present  holdings  of  peas  in 
/\^the  State  of  Wisconsin  shows  the  unusual  low’ 
■^condition  for  this  time  of  the  pear. 

PEAS 

Alaskas  Sweets 

No.  1  tins....  19,118  cases  No.  1  tins....  29,527  cases 

No.  2  tins.. ..124,514  cases  No.  2  tins.. ..320,139  cases 

No.  10  tins....  9,079  cases  No.  10  tins....  18,781  cases 

Total  Alaskas  reduced  to  No.  2  tins,  154,980  cases. 
Total  sweets  reduced  to  No.  2  tins,  373,142  cases. 
Total  Alaskas  and  sweets  actually  reported  by  80 
plants,  528,122  cases. 

Estimated  total  unsold  stocks  for  all  Wisconsin  can¬ 
ners,  January  1st,  1930,  855,520  cases. 

Estimated  total  unsold  stocks  for  all  Wisconsin  can¬ 
ners,  January  1st,  1829,  2,789,580  cases. 

Estimated  total  unsold  stocks  for  all  Wisconsin  can¬ 
ners,  March  1st,  1929,  1,071,794  cases. 

BEANS 

Green  Wax 

No.  1  tins....  104  cases  No.  1  tins....  57  cases 

No.  2  tins....  39,531  cases  No.  2  tins....  26,336  cases 

No.  10  tins....  4,505  cases  No.  10  tins....  2,282  cases 

CORN 

Bantam  Co.  Gent.  Ev’rg’n  Crosby 


Cases  Cases  Cases  Cases 

No.  1  tins .  449  1,036  . 

No.  2  tins . 18,163  24,359  34,744  13,807 

No.  10  tins .  567  400  1,777  1,354 
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What  Canned  Foods  Distributors  are  Doing 

National  Grocery  Company  Reports  Tremendous  Growth  Over  Short  Period — Now  Oper¬ 
ating  217  Units  with  250  More  Being  Considered — Virginia  Chain  Store  Tax  Measure 
Soon  to  Come  Before  Legislature — Government  Opposes  Packers’  Petitions  in  Demurrer 
Filed  by  Attorney  General — American  Wholesale  Grocers’  Association  Warns  of  Long  Leg¬ 
al  Battle — Packing  Interest  Maintain  Optimistic  Outlook  on  Situation. 


National  increasing  units— The  National  Grocery 

Company  is  constantly  increasing  its  number  of  retail  out¬ 
lets  and  now  has  in  operation  14  groceterias  and  203  “R” 
stores.  The  rapid  expansion  is  made  apparent  when  these  fig¬ 
ures  are  compared  with  the  situation  on  last  November  1,  when 
the  chain  had  4  grocetarias  and  72  “R”  stores,  according  to  the 
statement  of  C.  C.  Virgil,  chairman. 

“In  addition  we  have  under  option,  contract  or  consideration 
approximately  250  other  stores  which  we  are  remodeling  and  re¬ 
arranging  on  a  uniform  plan,  or  checking  to  ascertain  their  de¬ 
sirability,”  said  Mr.  Virgil. 

“The  company  is  continuing  to  serve  at  wholesale  hundreds  of 
independently  owned  retail  groceries  at  points  where  we  have 
no  stores,  and  is  expanding  the  hotel,  restaurant  and  institution 
supply  department,”  he  continued. 

Regarding  the  passing  of  the  common  dividend  due  on  Febru¬ 
ary  1,  Mr.  Virgil  said:  “Our  rapid  expansion  program  is  requir¬ 
ing  large  amounts  of  cash,  and  it  is  not  wise  to  anticipate  usual 
profits  during  organization  period.  Therefore,  the  directors  de¬ 
cided  to  omit  the  common  dividend  which  normally  would  be  due 
February  1. 

“The  company’s  annual  financial  statement  as  of  December 
31,  1929,  will  show  less  bills  payable  and  more  cash  on  hand 
than  at  any  corresponding  period  for  many  years.” 

The  annual  meeting  has  been  postponed  from  February  4  to 
March  4. 

Virginia  Chain  Stores  Measure — Virginia’s  chain  store  tax 
bill,  one  of  the  live  issues  during  the  last  two  sessions  of  the 
General  Assembly,  is  soon  to  make  its  appearance  in  the  legis¬ 
lative  houses,  according  to  a  statement  of  Delegate  Wilbur  C. 
Hall,  of  Loudoun  county,  chairman  of  the  House  Finance  Com¬ 
mittee.  The  bill  is  to  be  jointly  sponsored  by  Delegate  Daniel 
Porter,  of  Orange. 

The  purpose  of  the  bill  will  be  to  impose  a  sufficient  tax  upon 
each  chain  store  operating  in  Virginia  so  that  “the  small  middle 
man  operating  in  each  community  will  not  be  forced  out  of  busi¬ 
ness  by  a  competition  that  he  is  not  able  to  meet,”  Hall  declared. 

Declaring  that  “unless  some  regulation  is  imposed  upon  the 
chain  method  now  prevalent  in  this  country  the  small  middle 
man,  who  has  been  the  backbone  in  the  building  of  communities, 
will  soon  be  forced  out  of  business,”  Hall  announces  his  intention 
of  waging  an  aggressive  fight  for  the  passage  of  the  bill. 

A  similar  law  in  North  Carolina  has  recently  been  held  consti¬ 
tutional  by  the  Appellate  Court  of  that  state,  Hall  said,  a  fact 
that  greatly  enhances  the  chances  of  passage  of  such  a  measure 
as  proposed  by  him  in  Virginia. 

Government  Opposes  Packers’  Petitions — In  reporting  the 
status  of  the  Packers’  Consent  Decree  situation  to  its  members 
the  American  Wholesale  Grocers  Association,  following  the  filing 
of  a  demurrer  by  the  Attorney  General  of  the  United  States, 
writes :  “The  Attorney  General  has  filed  an  answer  and  demurrer 
to  the  petition  of  Armour  &  Co.  and  Swift  &  Co.  for  modifica¬ 
tion  of  the  Consent  Decree,  asking  that  the  petitions  be  dis¬ 
missed  on  the  ground  that  they  do  not  present  sufficient  facts 
either  in  law  or  equity  to  entitle  the  packers  to  the  relief  they 
ask  or  to  any  relief,  and  further  challenges  the  packers  to  make 
strict  proof  of  whatever  allegations  of  facts  they  may  have. 

“The  action  of  the  Department  of  Justice  in  questioning  the 
legal  sufficiency  of  the  packers’  petitions  is  similar  to  the  posi¬ 
tion  taken  by  Mr.  Edgar  Watkins,  general  counsel  of  the  Ameri¬ 
can  Wholesale  Grocers  Association,  in  the  demurrer  which  Mr. 
Watkins  filed  in  the  court  on  September  27,  nine  days  after  the 
Memphis  convention  of  the  American  Association,  which  author¬ 
ized  the  contesting  of  the  packers’  petitions.  It  further  repre¬ 
sents  as  near  a  victory  in  the  Packer  Consent  Decree  case  as  the 
present  status  of  this  case  warrants. 


“The  answer  of  the  Government,  the  legal  effect  of  which  is 
an  answer  and  demurrer  combined,  is  as  follows: 

“Comss  now  the  United  States  of  America,  and  for  answer  to 
the  petition  for  modification  of  the  Consent  Decree  of  1920,  here¬ 
inbefore  filed  by  Swift  &  Co.  et  al.  on  August  10,  1929,  and 
says: 

“  ‘1.  That  the  matters  set  forth  in  said  petition  are  not  alleged 
as  ultimate  facts  which  can  be  answered  by  the  United  States  so 
as  to  present  issues  proper  for  this  court’s  determination,  and 
said  petition  ought  therefore  to  be  dismissed. 

“  ‘2.  That  said  petition  does  not  state  or  include  facts  suffi¬ 
cient  in  law  or  equity  to  entitle  the  petitioners  to  the  relief 
therein  prayed  or  to  any  relief  herein. 

“  ‘3.  That  so  far  as  the  matters  set  forth  in  said  petitions 
may  be  construed  to  amount  to  allegations  of  fact  upon  which 
petitioners  may  law'fully  base  their  claim  for  relief,  the  United 
States  says  that  it  is  w'ithout  knowledge  of  the  same,  and,  there¬ 
fore,  challenges  the  defendants  to  the  strict  proof  thereof. 

Wherefore,  the  United  States  of  America  having  fully  an¬ 
swered  said  petition  for  modification,  prays  that  the  same  may 
be  dismissed.’  ” 

“We  are  now  faced,  as  the  next  move  in  this  matter,  with  the 
first  hearing  in  court,  and  a  date  will  be  set  for  that  hearing 
just  as  soon  as  our  general  counsel,  Mr.  Watkins,  shall  indicate 
to  the  Government  that  he  has  sufficintly  recovered  from  the  ef¬ 
fects  of  his  operation  in  December  to  enable  him  to  appear  in 
court.  This  will  probably  not  be  before  the  latter  part  of  Feb¬ 
ruary  or  the  first  part  of  March. 

“In  any  case  we  are  face  to  face  with  a  long-drawn-out  legal 
contest.  If  the  demurrers  filed  by  the  American  Association  and 
the  United  States  Government  are  sustained  by  the  court,  it  is 
obvious  that  the  meat  packers  will  appeal  to  the  United  States 
Supreme  Court;  and  should  the  position  taken  by  the  Govern¬ 
ment  and  the  American  Association  not  be  sustained  by  the 
court,  then  the  case  would  be  heard  by  the  court  on  the  sub¬ 
mission  of  evidence  by  both  sides. 

“As  the  case  now  stands,  the  food  industry  has  won  a  signal 
victory  in  the  fact  that  the  Government  has,  as  stated  above, 
clearly  opposed  on  legal  grounds  modification  of  the  decree  as 
ased  for  in  the  packers’  petitions. 

“Needless  to  say,  it  is  very  gratifying  to  the  American  Asso¬ 
ciation  that  the  Attorney  General  has,  in  his  answer  quoted 
above,  sustained  the  position  taken  at  the  start  by  our  counsel 
and  set  forth  so  clearly  in  Mr.  Watkins’  demurrer,  filed  imme¬ 
diately  after  the  American  Association  took  up  the  fight. 

“The  battle,  be  it  understood,  has  just  begun,  and  while  vic¬ 
tory  is  with  us  thus  far,  let  us  remember  that  the  final  result 
will  largely  depend  upon  the  continued  determined  and  intelli¬ 
gent  defense  that  must  be  carried  forward  by  our  counsel  and 
the  fact-finding  machinery  that  has  been  set  up  and  that  must 
be  enlarged  by  the  American  Association.” 

Chicago  Packing  Interests  Retain  Optimism — The  Chicago 
packing  interests,  ruled  out  of  the  grocery  industry  through  the 
famous  Consent  Decree  of  1920,  are  evidently  quite  optimistic 
regarding  court  action  permitting  their  re-entry  into  the  busi¬ 
ness.  F.  Edson  White,  president  of  Armour  &  Co.,  has  issued 
the  following  statement  from  Chicago,  following  the  action  of 
the  Department  of  Justice  in  filing  a  petition  in  the  District  of 
Columbia  Supreme  Court  asking  for  the  dismissal  of  the  suits 
of  Swift  &  Co.  and  Armour  &  Co.  seeking  modification  of  the 
conestnt  decree.  The  White  statement  follows: 

“It  is  our  understanding  that  the  government’s  answer  will 
result  in  a  court  hearing  on  the  merits  of  our  contention.  We 
can  show  that  economic  changes  which  have  taken  place  in  the 
last  decade  warrant  us  in  asking  for  opportunity  to  utilize  our 
distributive  facilities  to  better  advantage  than  is  now  possible, 
thereby  benefiting  both  producer  and  consumer,  and  furthermore 
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justice  requires  that  we  have  the  same  rights  that  are  accorded 
to  competitors  and  to  other  business  enterprises  in  general.  We 
are  confident  that  when  the  court  has  heard  the  evidence  it  will 
modify  the  decree  in  accord  with  our  petition.” 

A  development  favorable  to  the  interests  of  the  grocery  trade 
has  been  the  action  of  Senator  Gerald  P.  Nye,  of  North  Dakota, 
who  introduced  a  resolution  in  the  Senate  calling  for  data  on 
the  status  of  the  decree.  Under  the  Consent  Decree  entered  in 
1920  the  then  “Big  Five”  Chicago  meat  packing  companies 
agreed  to  confine  their  operations  to  the  meat  and  closely  related 
lines  of  business.  Following  acceptance  of  this  decree,  which 
stopped  Government  proceedings  aimed  at  the  meat  packers 
under  the  provisions  of  the  anti-trust  acts,  the  packers  then  un¬ 
dertook  to  obtain  modification  of  the  decree. 

The  Department  of  Justice,  in  its  latest  step,  holds  that  the 
packers  are  not  entitled  to  relief,  and  that  the  questions  pre¬ 
sented  are  of  grave  importance. 

Senator  Nye’s  resolution  calls  on  the  Attorney  General  to  ad¬ 
vise  the  Senate  whether  the  Swift  &  Armour  Companies  have 
obeyed  the  provisions  of  the  Consent  Decree  and  the  action  of 
the  Department  in  enforcing  the  decree. 

Senator  Norris  assailed  former  Attorney  General  A.  Mitchell 
Palmer  for  entering  into  the  decree.  Senator  Norris  declared 
that  the  Chicago  packers  sought  the  decree  in  the  first  place  to 
block  proposed  legislation,  and  then  after  the  decree  was  ob¬ 
tained  at  once  launched  a  movement  for  modification.  He  urged 
that  the  Attorney  General  present  the  facts  to  Congress  and 
advise  that  it  was  a  matter  for  le^slation. 

Senator  Nye,  before  his  resolution  was  referred  to  the  Com¬ 
mittee  on  Agriculture,  obtained  an  order  to  have  printed  in  the 
record  a  letter  written  by  President  Hoover  in  September,  1918, 
while  he  was  Food  Administrator.  This  letter,  addressed  to 
President  Wilson,  recommended  that  the  situation  as  to  the 
packers  be  directed  to  the  attention  of  Congress.  Mr.  Hoover 
at  that  time  declared  that  the  “five  big  packers”  dominated  the 
interstate  business  in  several  food  lines ;  that  it  was  a  matter  of 
controversy  whether  there  was  competition  among  them,  and 
that,  inasmuch  a  they  closely  paralleled  each  other’s  business, 
they  “must  at  least  have  coincident  lines  of  action,  and  must 
naturally  refrain  from  persistent  sharp  competitive  action 
against  each  other.” 

The  Nye  resolution  would  request  the  Attorney  General  to 
report  to  the  Senate  “what,  if  any,  investigation  he  is  making 
into  whether  or  not  the  facts  alleged  by  the  packers  in  their 
petitions  for  modification  of  the  decree  are,  or  are  not,  true, 
and  whether  or  not  such  facts  constitute  sufficient  ground  for 
modification  of  the  decree,  and  what,  if  any,  information  he  has 
as  to  whether  or  not  these  packers  have  disobeyedthe  restraint 
of  trade  provisions  of  the  decree  since  the  decree  was  entered, 
and  what  investigation  he  is  making  into  whether  or  not  the 
packers  have  disobeyed  such  provisions  and  to  what  extent  such 
investigations  have  progressed.” 

The  wholesale  grocery  trade  last  year  believed  that  the  fa¬ 
mous  Consent  Decree  case  had  entei’ed  its  final  phase  when  the 
United  States  Supreme  Court  upheld  the  validity  of  the  decree, 
but  the  packers,  on  a  technicality,  succeeded  in  keeping  the  case 
“alive”  and  the  outlook  now,  from  the  standpoint  of  the  grocery 
trade,  which  has  been  fighting  the  re-entry  of  the  Chicago  in¬ 
terests  into  their  business,  is  rather  dubious.  A  number  of  chain 
companies  have  entered  the  meat  packing  industry  in  competi¬ 
tion  with  the  Chicago  packers,  and  this  development  alone  has 
given  the  Chicago  interests  a  strong  argument  for  sufficient 
modification  of  the  decree  to  enable  them  in  turn  to  enter  the 
chain  store  business  and  utilize  their  distributive  facilities  to  the 
utmost. 


C.  E.  HUME  ELECTED  PRESIDENT 

The  National  Canners  Association,  at  its  twenty- 
third  Annual  Convention,  in  Chicago,  Monday 
morning,  January  20,  1930,  elected  the  following 
officers  and  directors  to  serve  during  1930: 

Officers 

President,  C.  E.  Hume,  G.  W.  Hume  Co.,  San  Fran¬ 
cisco,  Calif. 

First  Vice-President,  F.  A.  Harding,  Wm.  Underwood 
Co.,  Watertown,  Mass. 

Second  Vice-President,  Leonard  E.  Wood,  California 
Packing  Corporation,  San  Francisco,  Calif. 

Secretary-Treasurer,  Frank  E.  Gorrell,  Washington, 
D.  C. 


Directors 

H.  J.  Barnes,  Kaysville  Canning  Corporation,  Kays- 
ville,  Utah. 

James  E.  Dole,  Hawaiian  Pineapple  Co.,  Honolulu, 
Hawaii. 

Victor  Friend,  Friend  Brothers,  Melrose,  Mass. 

G.  Sherwin  Haxton,  Haxton  Canning  Co.,  Oakfield, 

N.  Y. 

T.  C.  Hayes,  American  Packing  Corp.,  Evansville,  Ind. 
Bismarck  Houssels,  Van  Camp  Sea  Food  Co.,  Termi¬ 
nal  Island,  Calif. 

Fred  E.  Jewett,  G.  S.  and  F.  E.  Jewett,  Norrigwock, 
Maine. 

H.  A.  Malsbuy,  Bozeman  Canning  Co.,  Boseman, 
Mont. 

C.  K.  McMillan,  W.  R.  Pride  &  Co.,  Bellingham,  Wash. 
Charles  E.  Morrill,  Burnham  &  Morrill  Co.,  Portland, 

Maine. 

E.  P.  Nicholson,  Stokely  Brothers  Co.,  Milton,  Del. 
Guy  E.  Pollock,  Marshall  Canning  Co.,  Marshalltown, 
Iowa. 

E.  Pritchard,  E.  Pritchard,  Inc.,  Bridgeton,  N.  J. 
Newlin  B.  Watson,  Watson  &  Son,  Greenwich,  N.  J. 
Henry  Soutau,  Hussa  Canning  and  Pickling  Co.,  Ban¬ 
gor,  Wis. 

D.  H.  Stevenson,  Torsch-Summers  Co.,  Baltimore, 
Maryland. 

Charles  P.  Taylor,  California  Packing  Corporation, 
Chicago,  Ill. 

Henry  P.  Taylor,  Taylor  &  Caldwell,  Walkerton,  Va. 
W.  L.  Thompson,  Columbia  River  Packers  Associa¬ 
tion,  Astoria,  Oregon. 

Walter  Trego,,  Hoopeston  Canning  Co.,  Hoopeston, 
Illinois. 

W.  Earle  Withgctt,  Talbott  Packing  and  Preserving 
Co.,  Easton,  Md. 

Members  of  the  Board  of  Directors  whose  term  of 
office  did  not  expire  and  who  hold  over  for  the  coming 
year  are: 

Robert  M.  Barthold,  California  Packing  Corporation, 
San  Francisco,  Calif. 

John  L.  Baxter,  H.  C.  Baxter  &  Bro.,  Brunswick,  Me. 

G.  H.  Bradt,  Hunt  Bros.  Packing  Co.,  San  Francisco, 
Calif. 

Walter  Hy  Brown,  Cutler-Lobingier  Packing  Co.,  On¬ 
tario,  Calif, 

H.  W.  Cleveland,  Quaker  Maid  Co.,  Inc.,  Brockport, 

N.  Y. 

C.  0.  Dawson,  Blair  Canning  Co.,  Blair,  Neb. 

H.  K.  Defendorf,  Kauai  Fruit  and  Land  Co,,  Ltd.,  San 
Francisco,  Calif. 

L.  B.  Douthitt,  Faribault  Canning  Co.,  Faribault, 
Minn. 

Victor  R.  Elfendahl,  Alaska  Pacific  Salmon  Corp., 
Seattle,  Wash. 

H.  C.  Frost,  Starr  Fruit  Products  Co.,  Portland,  Ore. 
J.  D.  Fuller,  Fuller  Canneries  Co.,  South  Dayton, 
N.  Y. 

D.  H.  Gates,  Banning  Canning  Co.,  Banning,  Calif. 
W.  P.  Hartman,  W.  R.  Roach  &  Co.,  Grand  Rapids, 

Mich. 

M.  C.  Hutchinson,  Michigan  Fruit  Canners,  Inc., 
Fennville,  Mich. 

Edw.  W.  Jacobs,  Edw.  W.  Jacobs,  Inc.,  West  Chester, 
Penn. 

J.  A.  Killian,  Killian  Canning  Co.,  Marshfield,  Mo. 
M.  E.  Knouse,  Knouse  Corporation,  Peach  Glen,  Pa. 
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John  P.  Kraemer,  Mammoth  Spring  Canning  Co., 
Templeton,  Wise. 

Philip  Larmon,  Libby,  McNeill  &  Libby,  Chicago,  Ill. 
H.  J.  McDonald,  Elyria  Canning  Co.,  Elyria,  Ohio. 
Emil  R.  Mayer,  Kuner-Empson  Co.,  Brighton,  Colo. 

F.  0.  Mitchell,  F.  0.  Mitchell  &  Bro.,  Perryman,  Md. 

E.  J.  Morehouse,  Olympia  Canning  Co.,  Olympia, 
Wash. 

H.  D.  Olson,  Wm.  Craig  Canning  Co.,  Ogden,  Utah. 
Howard  A.  Orr,  Winorr  Canning  Co.,  Circleville,  0. 
W.  J.  Parker,  Utah  Fish  Canning  Co.,  Ogden,  Utah. 
R.  J.  Peacock,  Sea  Coast  Canning  Co.,  Lubec,  Me. 

Carl  Scudder,  John  S.  Mitchell,  Inc.,  Windfall,  Ind. 

H.  C.  Sorenson,  Gillett  Canning  Co.,  Gillett,  Wise. 
Wm.  B.  Stokely,  Jr.,  Stokely  Bros.  &  Co.,  Louisville, 
Kentucky. 

Clarence  L.  Turmail  Vallonia  Canning  Co.,  Vallonia, 
Indiana. 

Marcus  L.  Urann,  Ocean  Spray  Preserving  Co.,  South 
Hanson,  Mass. 

Fred  J.  Wackerbarth,  Independence  Canning  Corp., 
Independence,  la. 

F.  A.  Wilder,  Pratt-Lowell  Preserving  Co.,  Santa 
Clara,  Calif. 

J.  W.  Wood,  Dodds  Canning  Co.,  Lebanon,  Ohio. 

-  Too  Late  To  Classify  - 

WANTED— One  good  second  hand  Pea  Filler  for  No. 
1  cans.  In  reply  please  give  description,  condition 
of  machine  and  very  best  price. 

Address  Box  A-1727  care  of  The  Canning  Trade. 


BALTIMORE 

CANNED  FOODS  EXCHANGE 

YEAR  1929-1930 

President, 

OFFICERS 

Harry  Imwold 

Vice-President, 

Robert  D.  Schenkel 

Treasurer, 

Secretary, 

I.ieander  Langrrall 

Hampton  Steele 

Executive,  . 

COMMITTEES 

. C.  B.  Torsch  (Chairman), 

Arbitration . 

Benjamin  Hamburger,  C.  J. 
Schenkel,  J.  O.  Langrall,  W. 

E.  Lamble,  R.  E.  Roberts, 
Harry  Imwold. 

. F.  A.  Curry  (Chairman), 

Commerce, . 

Hampton  Steele,  C.  J.  Schenkel, 

D.  H.  Stevenson,  Herbert  C. 
Roberts. 

. D.  H.  Stevenson  (Chairman), 

Legislation,  . 

.1.  Newman  Numsen,  Howard 

E.  Jones,  Jos.  J.  Aidt,  R.  H. 
Cooper. 

. C.  Burnet  Torsch  (Chairman), 

Claims,  . 

Albert  T.  Myer  ,  Geo.  T. 
Phillips,  J.  Allen  Killian, 
Thomas  L.  North,  E.  V.  Stock- 
ham,  Jos.  W.  Shriver. 

Brokers,  . 

Eugene  Thomas,  C.  B.  Torsch, 

H.  H.  Mahool,  Christopher 
Grecht. 

Harry  Imwold  (Chairman), 

Agriculture . 

Herbert  C.  Roberts,  J.  A.  Kil¬ 
lian,  Henry  Fleming,  M.  Ray¬ 
mond  Roberts,  Herbert  Hamp¬ 
ton. 

F.  A.  Torsch  (Chairman),  Wm. 

Hospitality . 

Silver,  Jos.  N.  Shriver.  E.  E. 
Langrall,  A.  W.  Feeser,  E.  V. 
Stockham. 

.  R.  A.  Sindall  (Chairman). 

Herman  Gamse,  John  May, 
Robert  A.  Rouse,  Jas.  F.  Cole, 
Herbert  C.  Randall,  H.  W. 
Krebs,  Carl  Cooling,  Richard 
Dorsey,  George  C.  Sauter, 
Henry  Doeller,  Jr.,  E.  Everett 
Gibbs. 

C.  John  Beeuwkes. 

Chemist,  . 

Leroy  Strasburger. 

Publicity, . 

A.  I.  Judge.  C.  G.  Summers.  Jr. 

Slaysman  &  Co. 

Automatic  Can  Making  Machinery 

801  E.  Pratt  Street  Baltimore,  Md. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 
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\  petent  authorities.  The  various  articles  packed  and  other  valuable  information  is  (tiven. 

'  Distributed  free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at 

$2.00  per  copy,  postage  prepaid.  The  book  that  is  needed  by  all  wholesale  grocers, 
brokers,  machinery  and  supply  men,  salesmen,  and  practically  everybody  interested  in  the 
3  canning  industry.  Get  your  order  in  early 


National  Canners  Association, 


1739  H  St.,  N.  W.  Washington,  D.  C. 


Personal  Checks  Accepted 


,r-3C 
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The 

Kyler  Boxer 

for  casing  canned  foods 
rapidly,  accurately  and 
without  damage  to  cans 
or  labels,  and  what  one 
large  user  thinks  of  it. 


THE  PROOF  OF  THE  PUDDING 


p  .  I 


Ritter 


COM  PANY 
PHILADELPHIA,  PA. 
U.  S.A. 

since:  1864- 


W'jvember  9,  1929. 


Westminster  Maghine  Works, 
Westminster,  Md. 


Att:  Mr.  A.H.  Kyler.. 


Gentlemen: 


Thought  you  would  be  interested  in  the  following 
data  concerning  your  boxing  Machines. 

We  have  been  using  your  electric  ®oxers  for  the 
past  three  years  and  have  run  as  high  as  850  cases  (2  dozen  cans^ 
an  hour  per  machine.  .Our  average  run  an  hour  is  about  700  to  750 
cases  (2  dozen  cans)  per  machine. 

These  Boxers  have  exceeded  oiar  expectations  and 
In  view  of  this  performance  thought  you  would  like  this  information. 


Yours  very  truly, 

P,  J.  RITTER  COMPANY 


WEW:CL. 


PURCHASING  AGSST. 


For  further  particulars,  write 


Built  in  3  Models: 

Model  P — 

Motor  driven 

Model  T— 

Foot  Operated 

Model  H— 

Hand  Operated 


Westminster  Machine  Works 


Westminster,  Md. 
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THE  BOOK  YOU  NEED-— 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  MAKERS— Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS — You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  in  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development  and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 

The  Standard  of  The  World 

A  Complete  Course  in  Canning 


Bound  in  Leatherette, 
Stomped  in  Gold 
Size  6*  X  9* 

386  paces. 


Price 

$10.00 

Postace 

Prepaid. 


For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Published  By 

The 

Canning  Trade 

BALTIMORE.  MD. 

Publisher  of  the 
Industry’s  Literature 
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Begin  To  Think 

About  really  merchandising  your  1930  pack — 
and  all  your  packs  from  now  on.  Don’t  leave 
your  goods  like  abandoned  orphans  on  the 
door  steps  of  the  brokers  or  the  buyers. 

Make  the  buyers  know  your  goods  and 
want  them. 

The  kind  of  buyers  you  most  want  are  the  ones 
who  keep  at  hand  and  constantly  consult 

The  Almanac 

of  the  Canning  Industry 

A  page  adv.  in  the  1930  Almanac  is  sure  to  reach  their  attention 
— force  your  line  and  brands  upon  their  notice — your  best  possible 
means  of  advertising  because  you  reach  the  good  buyers  among 
wholesale  grocers,  chain  stores  and  the  great  handlers  of  canned 
foods.  And  the  cost  of  the  page  is  but  $50.00. 

Every  wide-awake  canner  should  be  represented  in  this  Almanac. 
Think  it  over  and  let  us  help  prepare  the  adv.,  if  you  wish. 

We  are  now  at  work  upon  the  1930  Almanac. 


Published  by 

THE  CANNING  TRADE 
Baltimore 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Bliss”  Strip  Feed  Presses 

Bliss  Automatic  Strip  Feed 
Presses  are  correctly  proportioned 
and  accurately  built  machines 
which  insure  a  long  life  to  your 
dies.  When  used  in  the  produc¬ 
tion  of  ends  for  sanitary  cans 
they  are  often  arranged  with 
curler  and  stacker.  The  ends  are 
stacked  and  ready  for  putting  in 
the  compound  applying  machine 
feed.  There  is  a  size  for  every  re¬ 
quirement. 

Builders  oj  the  300  a  minute  line 


SMILE  AWHILE 

Therm  u  a  timing  graem  in  a  tmntm  of  hamor. 

R«lax  your  mln^— and  your  l»ody.  You'll  ba  battor  mantally, 
phyaieally— and  finanolally 
Send  in  YOUR  contribution 


All  ara  walooma. 


►oci/ 


Farmer  (to  tramp) — If  I  was  like  you,  a  lazy,  good- 
for-nothing,  going  about,  I  would  just  go  into  my  barn 
and  hang  myself. 

Tramp — Well,  indeed,  you’d  do  no  such  thing ;  for  if 
you  were  like  me  you’d  have  no  bam  to  hang  yourself 
in. 


The  story  goes  that  a  negro  had  been  a  servant  in  a 
rich  house,  where  an  effort  was  made  to  teach  him 
proper  English. 

One  day  he  went  to  his  home  in  Alabama.  As  he  sat 
at  the  table  his  brother  said:  “Sam,  give  me  some 
’lasses.” 

“You  mustn’t  say  ’lasses,”  said  Sam,  “you  must  say 
‘molasses’.” 

His  brother  said  angrily :  “How’s  I  gwine  to  say  ‘Mo¬ 
lasses’  when  I  ain’t  had  none  yet?” 


E.  W.  BLISS  CO. 

_  ,  J  Detroit,  Cleveland,  Chicago,  Cincinnati, 

Sales  Offices  y  Philadelphia,  New  Haven,  Rochester 


LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

In  the  early  days  of  the  World  War  the  officer  in 
charge  of  a  British  post  deep  in  the  heart  of  Africa 
received  a  wireless  message  from  his  chief : 

“War  declared.  Arrest  all  enemy  aliens  in  your  dis¬ 
trict.” 

A  few  days  later  the  chief  received  this  communica¬ 
tion: 

“Have  arrested  seven  Germans,  three  Belgians,  four 
Spaniards,  five  Frenchmen,  a  couple  of  Swedes,  an  Ar¬ 
gentinian  and  an  American.  Please  inform  me  whom 
we  are  at  war  with.” 


A  negro  soldier  in  the  American  Army  was  on  senti¬ 
nel  duty  for  the  first  time  in  his  life.  A  dark  form  ap¬ 
proached. 

“Halt!”  he  cried,  in  a  threatening  voice,  “who  are 
you  ?” 

“The  officer  of  the  day.” 

“Advance !” 

The  officer  advanced,  but  before  he  had  proceeded  a 
half  dozen  steps  the  sentry  again  cried,  “Halt!” 

“This  is  the  second  time  you  have  halted  me,”  said 
the  officer.  “What  are  you  going  to  do  next?” 

“Never  you  mind  what  ah’s  going  to  do  next.  Mah 
orders  are  to  call  ‘Halt’  three  times,  den  shoot.” 


The  cafe  advertised  sudden  service,  but  they  didn’t 
give  it. 

A  patron  gave  an  order,  waited  patiently  and  fell 
asleep.  He  awoke  to  hear  the  waitress’  voice  asking, 
“Did  you  order  this  sundae?” 

“Gk)od  lands!”  he  exclaimed  in  dismay,  “what  day’s 
this?” 


The  high  school  principal  was  exceedingly  angry. 

“So  you  confess  that  this  unfortunate  young  man 
was  carried  to  the  pond  and  drenched?  Now,  what 
part  did  you  take  in  this  disgraceful  affair? 

“The  right  leg,  sir,”  answered  the  sophomore  meekly. 


January  27,  1930 


THE  CANNING  TRADE 


45 


WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


ACCOUNTANTS,  Certified,  Public. 

ADHESIVES,  Pastes  and  Gums. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
BASKETS.  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Swing  Bros.,  Inc.,  Ridgely,  Md. 

BEAN  SNIPPER, 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 
BLANCH  ERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOTTLES.  Tumblers,  Glassware. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Edw.  Ermold  Co.,  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOXES,  Corrugated  Paper. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

BOX  (Corrugated)  SEALING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 
Westminster  Mach.  Works,  Westminster,  Md. 
BROKERS. 

J.  Harry  Cain,  Baltimore. 

Howard  E.  Jones  &  Co.,  Baltimore. 

Thomas  J.  Meehan  &  Co.,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails.  Metal.  See  Enameled  Buckets. 
Buckets.  Wood.  See  Cannery  Supplies. 
BURNERS,  Oil,  Gas,  Gasoline,  etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

E'!w.  Renneberg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 
CANNERS,  Fruits  and  Vegetables,  etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAN  WASHING  MATERIALS. 

Oakite  Products,  Inc.,  New  York  City. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 


Consult  the  advertisements  for  details. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  St  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

Oakite  Products,  Inc.,  New  York  City. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES.  Open  Top  Cans. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

Unit^  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 


CORRUGATED  PAPER  PRODUCTS  (Boxes, 
Bottle  Wrappers,  etc.). 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Spragme-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co..  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Com  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

Strasburger  &  Siegel,  Baltimore. 

DECORATED  TIN  (for  Cans,  Caps,  etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Lan^enkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes.  Boxboards,  Etc. 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  (3o.,  Baltimore. 

Spramie-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  ’Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Generators,  Electric.  See  Motors. 


46 


January  27,  1930 


THE  CANNING  TRADE 

WHERE  TO  BUY— Continued 


GLASS  BOTTLES,  TUMBLERS,  Etc. 
GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Cl^n.  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

INOCULATION,  for  PeM,  etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettle^,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


KRAUT  CUTTERS. 

.\.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Mis. 


LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 
Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

Westminster  Mach.  Works,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

H.  Gamse  &  Bro.,  Baltimore. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore. 

Stechcr  Litho.  Co.,  Rochester,  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 


LIMA  BEAN  RUBBERS. 


The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 

MILK  CONDENSING  AND  CANNING  MCHY. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 


OAKITE,  Cleaner. 

Oakite  Products,  Inc.,  New  York. 

OYSTER  CANNERS’  MACHINERY. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 
Paper  Boxes.  See  Corrug.  Paper  Products. 

PARING  M.\CHINES. 


Sinclair-Scott  Co.,  Baltimore. 
PASTE,  CANNERS’. 


Dewey  &  Almy  ChenfL  Co.,  Cambridge,  Mass. 
Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

IX  Landreth  Seed  Co.,  Bristol,  Pa. 

.1.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

M’ashburn- Wilson  Seed  Co.,  Moscow,  Idaho. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co..  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 

Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PLTMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  V’ork  City. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co..  Bristol,  Pa. 

Livingston  Seed  Co.,  Columbus,  Ohio. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 
Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 


SILKING  MACHINES,  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorters,  Pea.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

•  Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Kyder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicagq. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Canners’  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

TELEPHONE,  TELEGRAPH.  Quick  Service. 
Amer.  Telephone  and  Telegraph  Co. — Everywhere. 
Titers,  Can.  See  Can  Makers’  Machinery. 

Ticket  Punches.  See  Stencils. 

TIN  PLATE. 

American  Sheet  and  ’Tin  Plate  Co.,  Pittsburgh. 
Melingriffith  Co.,  Cardiff,  England. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VINERS  &  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Scott  Viner  Co.,  Columbus,  O. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 

WRAPPERS,  Corrugated,  Bottle. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  Ohio. 
Wrapping  Machines,  Can.  See  L^eling  Mach. 
WYANDOTTE,  Sanitary  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 
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Service  Better  Service 


Edward  Ermold  Company 

Worlds  Largest  Builders  of  QUALITY  Labeling  Machines 

Hudson,  Gansevoort  &  Thirteenth  Sts., 

NEW  YORK  CITY,  N.  Y. 


Is  the  Kind  Rendered  to  the  users  of 


ERMOLD  LABELERS 
Both  by  the  Machine  and  the  Company 
back  of  them. 


A  FINER  LABELER  HAS  NEVER  BEEN 
BUILT  FOR  THE  PURPOSE  FOR  WHICH 
IT  IS  INTENDED. 


BRANCHES— M\  Over  the  World 


PUREBRED  BURPEES  STRINGLESS  GREEN  POD  BEANS 

on 

IDAHO  BREEDING  FARM 

DEPENDABLE  SEED 

is  the  foundation  of  a 

SUCCESSFUL  and  PROFITABLE  PACK 

Our  Intensive  Breeding  of  Parent  Stocks  Insures  Continuous  High  Quality. 
800  Acres  are  devoted  to  BREEDING  GROUND  operations. 

DISTINCTIVE  SERVICE 

through 

Widespread  Planting  of  field  crops  in  various  States  which  gives 
strong  assurance  of  satisfactory  deliveries  on  contract  orders. 

Warehouses  advantageousuly  located  for  prompt  shipment  and  at 
minimum  transp>ortation  costs. 

GROWERS  OF  ALL  KINDS  OF  SEEDS  THAT  CANNERS  USE. 


Associated  Seed  Growers,  Inc. 

- NEW  HAVEN,  CONN. - 

Comprising 

The  EVERETT  B.  CLARK  SEED  COMPANY 
JOHN  H.  ALLAN  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

Production  Branches  in  Ten  States. 


